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Abstract

The paper presents the intersection of perspectives of a female
professional, who wears the many hats of a teacher, a curator, a
project manager, a researcher in her work-life at the same time a
wife, a mother and a friend (to many people) in her personal-life,
by mapping her life journey and approach to life to a research
model she created for a user-spatial-interaction study on female
business travellers in boutique hotels. The paper attempts to bridge
the two distinct perspectives and to show how expandable a design
research model can go beyond its designated perimeter; or even

further to make relevance in simple things of our everyday life.

In exploring how the two perspectives intersect and correlate, the
paper further reflects on the significance of design training in a
one’s life, and examines how design training can impact a person’s
approach to life. The author attempts to explain how such approach
is able to facilitate her navigation between work and personal life,
from being a visionary leader in office, an inspiring tutor in the
design studio to a mother who leads her kids to creating fun things,
admire the fine things in life, to finding their own career paths;
ultimately helping her strike a good balance and building a fulfilling

life experience. The paper ends with a brief note on the challenges



of being a woman in an industry dominated by men and how any

difficulties can be overcome by ‘design thinking’.

All in all, the paper aims to inspire other women.

Keywords: Dilemma, designerly way, design thinking, emotions,

experience design, female designer

Introduction

For a long time, desigh has been viewed as a problem-solving
process and design training used to be discipline-focused. But as
design continues to evolve influenced by technological
advancements, societal changes and emerging challenges, the role
of design becomes more integral to various aspects of society,
culture, business, and technology. The evolving landscape of design
emphasises collaboration, innovation and inter-disciplinary
crossover and exchanges (Kramer 2024); more importantly,
empathy for understanding the feelings, thoughts, and experience

of another person through recognising and connecting emotions.

Trained as a communication designer, major in advertising design,
I started my career in advertising. Yet the time working at different
global 4A’s agencies allowed me to learn about other kinds of
industry like banking, insurance, retail and telecommunications.
knowledge I gained was out of the remit of the curriculum of a
conventional design programme. The opportunities have also
allowed me to see how design and business work together. The
realisation prompted me to apply for a Master Degree in Business
Administration and from then on, my world opened up with a lot of
opportunities than simply desighing. My years in the university

creating new academic programmes, while serving in the executive



committee of an industry organisation curating and designing
exhibitions on design and business and coordinating events for
industry collaborations, somehow started a surge of energy and
motivation in me to connect things from different facets, sectors,
practices to create things bigger than expected. Layered ideas,
diverse perspectives, detailed planning with iterative process
building onto interdisciplinary connections and collaborations are
in my work DNA as well as my personal philosophy as I believe by
cross-referencing and bench-marking I can foster a richer content

and a better experience.

The tranXperience Matrix (fig. 1) I developed for the study of my
PhD research on female business travellers in boutique hotel is a
complex three-dimensional model that has incorporated attributes
from spatial study, interior design, and emotional design. The
model illustrates how two-dimensional theories can be connected
to three-dimensional ones, presented in a volume of three
‘roomscapes’ that builds up the complete homey experience of a
hotel stay. The construction of the Matrix supports the idea that
emotions can be used for establishing the connection between
inhabitation and geometric spaces - that reinforce the concept of
how “inhabited space transcends geometric space” (Bachelard
1958). The model was a result of a two-tier research engaging
ethnographic and phenomenological approach, built on similar

parameters which can be easily referenced across each other.
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Fig. 1 tranXperience Matrix
While the model is built on a robust academic framework and
structured in a very definitive way based on various disciplinary
concepts and theories, it could possibly be viewed as a map for a
personal life journey. The touchpoints correspond to the choices we
make in life and people we meet along the way and the emotional
attainment relates to our sense of achievement and level of
satisfaction gained from making our way through life experiences.
The three ‘roomscapes’ that build up the complete homey
experience of a hotel stay can be analogies to stages of life
containing emotions, experience and things we encounter. As
explained earlier, the model is a complex one and allows for cross-
referencing of ideas and concepts from different fields and
disciplines, the complexity of it is indicative of my philosophy of life
and reflective of my comprehensive and diverse background. The
following will explain each of the ‘roomscapes’ and how each of
them denote a life-stage by looking at it from a less academic

(casual) perspective.



Landing Scape - where life begins

The Landing Scape is defined by emotions of comfort, the contents
of the scape align with the theory of Territoriality and Existential
Space in the creation of a territory and the definition of an initial
existence; interaction is mainly by visual contact. Applying it to the
research of female business travellers in boutique hotels, the
Landing Scape is the area where the guests stepped into the room,
the very small space where the door opens to the interior of the
guest room. Looking at the model in my casual perspective
referencing it to my life journey, my landing scape is the School of

Design, Hong Kong Polytechnic University.

As I landed at the School of Design, what I saw as I entered the
design studio on the first day is comparable to the visual impact of
what the female guest encountered at the guest room on her
entrance. The set up of the initial space in a guest room can elicit a
sense of comfort when the female guest gets visually intrigued by
an initial touch point such as a nice side table and a painting on the
wall that prompts the guest to feel comfortable about the room
setting. The touchpoints meant to prompt the guest to roam around
and connect with the room further. Similarly, the setting of the
studio, the drafting tables and the posters pinned up on the walls
create a ‘good first impression’ and makes me feel that I am then a
member of the design community and prepares me emotionally to

start my design education at the School.

Dream Scape - where things get manifested

The Dream Scape is defined by a higher level of feelings of security
and interaction that involves a contact between the guest and
objects in the guestroom. The Dream Scape, echoes the reflective

level of emotional design theory, is meant to be an area of



imagination and ‘dreaming’. It is where new ideas balance the

sense of familiarity about objects and the space to create ‘delight’.

Referencing the academic perspective to personal one, my
development in the Dream Scape involves a lot of touch points, a
lot of changes and moving across fields and industry landscapes. In
the process, I incorporated ideas I learnt from other practices to
create enhancement to the original concept of the thing I work on.
Like a biennale was turned into a retail opportunity, ultimately
setting up a twin-cities brand and the establishment of a design hub
for nurturing young talents. In this scape, I attained a high level of
security by mastering the skills of analysing options and resolving

dilemmas.

Apparently, designers are often in dilemma working through the
design process to identify the most relevant solution(s); dilemmas
are a natural part of the design landscape. ‘Dilemma’ was one of
the first words I learnt at the School of Design, and it’'s also one of
the things we were taught to deal with using all the skills and
knowledge during the course. When entering the Dream Scape of
my personal life, the experience I acquired working in the different
positions are like those touch points in the guest room that interact
with the female guest to allow her to establish a sense of familiarity
while opening up vaults for imaginations. In life, I may fall into
dilemmas when faced with options, but they also give me the sense

of security as I know I have abundance to play around with.

Home Scape - where things settled

The Home Scape is where the Level of Attainment and the Level of
Interaction is highest. The touchpoints contained in this scape are
able to trigger the emotion of being safe (or settled). As a

concluding scape, this scape allows for personalisation and



creativity to allow for maximum experience. This is where emotions
attainment is at its ultimate level for the experience we aim to
create for any space. Relating it to life experience, it’'s the level
where we obtained the biggest joy to what we have been trying to
achieve out of all the work that we have done and the paths we

have roamed through.

The importance of relating design to life and the extension of our
understanding for how design works is not just limited to the
context but to life in general in order to match up to the idea of how
design can make our lives better. If the Home Scape represents a
state where female business travellers feel most safe in a guest
room with all the relevant touchpoints and the kind of emotions to
be stimulated out of all experiences, the Home Scape is where I am
fully capable of manipulating what I have acquired and be able to
handle dilemmic situation by pulling the kind of skills, knowledge,
ability etc. to resolve conditions and look at things from different
perspectives and share this understanding using different

‘languages’.

Conclusion

The parallels between the designerly perspective and that of the
casual one reveal a shared commitment to understanding human,
be empathetic, be adaptable and to promote partnership (or
collaboration). Most importantly, by attempting to connect an
academic research model to a personal life experience, it is able to
instate that design may not be delineated by disciplines. It also
demonstrates that concepts can expand beyond and extend across
disciplines; a piece that exemplifies how PhD in design can be a
drive to “shift object-centred paradigm to design practice
characterised by systems” (Meredith 2008) - from the taxonomy of

hotel to ontology of hotel living, extending into ecology of objects,



emotions and activities, and arrive at the axiology of values; and

helps to project about design indicators of priorities.

P.S. - Design Thinking

Theoretically, design thinking refers to the set of cognitive,
strategic, and practical procedures used by designers in the process
of designing. Design thinking is also something related to survival
and breakthrough for when we try to explore alternatives and to
innovate. On the aspects of how design training can impact a
person’s approach to life and the challenges of being a woman in
an industry dominated by men and how any difficulties can be
overcome by ‘design thinking’, I recall that my final years in the
design school has been particularly challenging, with me being the
only girl in the advertising major of seven students. That actually
may have prepared me to grow and survive in the male-dominated
industry. Learning to speak their language and admire their values
have been a major part of the everyday life in the design studio.
Sometimes I just have to shape-shift into a ‘male-me’ and dress in
a more gender-neutral way or join them as they gobble down a fibre
drink before class in the morning. But apart from tackling the
physical and technical side, I found a better way around taking a
ride down the emotional track. My trick was to introduce my girl-
friends to them so my best friends became their girlfriends and
then, I have my allies! Exactly, by integrating design thinking with
the practice of ‘thinking out-of-the box’ can lead to innovative

solutions; for designing and surviving life situations!
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