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Benjamin Havrilak
A New Yorker by birth, Benjamin works in advertising and the
creative industry, specializing in the fashion, beauty, and luxury
sector. He holds a Master's Degree in Branding (M.P.S.)from the
School of Visual Arts in New York City.

Benjamin got his professional start working with one of the most
prestigious fashion brands in the business, Giorgio Armani. A
storyteller, he is passionate about bringing concepts and ideas to
life. He excels in telling brand and product stories that visually
articulate a brand’s image, and thrives on finding ways to
innovate and move with the ever-changing digital savvy customer.

He is art director at the Tommy Hilfiger North America design

studio, working on the Tommy Adaptive clothing line.
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Designing adaptive clothing

Benjamin Havrilak

Tommy Hilfiger has always been a brand filled with optimism, a
brand that people aspire to be associated with. At the age of 18
Tommy was selling jeans out of the trunk of his car. He soon
opened a boutique called People Place. Since then, he has been
one of the most celebrated and socially connected American

designers ever. Tommy took it upon himself to go a step further.

"I learned through having children with special needs how much
Tommy Adaptive was needed. Every piece is the same quality, the
same fabric and the same design we offer everyone else. The
bonus is discreet, truly functional modifications that make that
make dressed easier and allow both children and adults with
disabilities to have independence and feel great about

themselves.” — Tommy Hilfiger

Tommy Hilfiger Adaptive launched its first line in the Spring of
2016, and has been on the forefront of fashion for people with
disabilities ever since. We were the first global fashion house to
feature apparel for people with disabilities, people that were kind
of forgotten about. One of my greatest highlights working for
Tommy was getting to work with this amazing community, filled

with passion and drive.

The clothing not only helps the community express themselves

through fashion, the line features apparel that helps specific
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needs within the community: easy neck openings, magnetic

buttons, Velcro and hook and loop pulls. The list goes on.

A disability can be temporary. In the summer of 2021, I broke my
wrist playing hockey. I had to have surgery and couldn’t use my
hand for 5 weeks. I couldn’t button my shirt or put on my pants
and I struggled to just do everyday tasks that we typically take for
granted. That injury helped me to push for the adaptive story and
help tell it, as the clothing really helped me get through that

summer.

In my work I cast various talents for the campaigns, with kids and
adults ranging from various disabilities, as I want to convey what
attribute the clothing provided. I came up and desighed an icon
system, so that when people see the clothing paired with an icon
and short description, it helps tell the product story with

conviction.

In addition I designed a kit that retailers can use to showcase the
adaptations in stores, to the many curious customers that are
inquiring about the ever growing line. This kit was awarded an
International Design Award medal, in the Design for Society

category, which additionally adds to the line’s visibility.
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Not only did this help tell a really intriguing product story, it
helped showed the benefit of how Tommy Hilfiger Adaptive could
help people in their everyday lives - not only look and feel cool,
but to make it easier to live independently, get dressed every day

to go out and take on the world.



