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Letter from the
Chairman’s Desk

By Sunil Bhatia PhD

One night my neighbors were chasing and shouting thief! thief!! A
young thief was caught by local residents and his entire body was
extremely oiled and there was a namesake clothes on his body that
was barely covering his private parts. | was perplexed to see him
completely drenched in oil. Police officer informed us that oil was his
cover. In case someone noticed his stealing and tried to catch him
his hands would slip because of it and he would get a chance to es-
cape from his clutches. Minimum clothes would not allow anyone to
catch him by clothes. He was not taking any chance that people
should catch him from clothes so he was using minimum bare. It
was his cover not to be catch by others. Night is the best cover by
nature for thief. Sunlight is best cover for living beings of the earth

planet that provides life.

I was thinking about thief and could not sleep the way people were
thrashing him for attempt of stealing but no one was talking about
why he was compelled to steal. As designers ,l realized stealing is
an art unless until you have been caught red handed. If it is an art
then this might have some origin. Covering of his body with oil was
using the product that can protect from catch and darkness of night
was providing cover for his actions. They learnt that design the cov-

er not to be catch by others.
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Once 1 visited the posh restaurant where a warning was displayed at
the floor ‘wet area’ and found some water was spilled and covering
the ceramic tiles. It might prove reason of slip for any customers. It
was the water thin film that was covering the tile floor and can in-
vite accidents. Similarly during the rainy days accidents of fast mov-
ing vehicles are high because water formed a thin layer on roads and
braking mechanisms are not to design for meeting the challenges of
water film on roads. Automobile designers think of covering the rub-
ber tube by strong but flexible material of rubber coated on ply as

tyre for meeting the challenges of roads.

What is the basis of covering? It depends on what is our objective
and what is the commonest design we can. Sometime we use the
greed or physiological need of anyone in designing the trap as cover
for catching or wish to enhance the life of the products by covering.
To trap the rats by designing cover we use piece of cheese and hang
in such a way that slight moment in food releases the clamp and
spring loaded entrance door closes and trap the rat. Rat is under
cover that prevent escape .Thief was prepared and designed his
body in such a way that it should not slip into possible trap. Design
of huge cage is another example of cover for wild animals of such
manner it is impossible to break and escape route is properly locked
it protects the man being attack from wild animals and caged ani-
mals enjoys protection from possible enemies attack as well allow it
to provide basic amenities for life . Cover of book came into the ex-
istence after the learning of language, writing and sense of preserv-

ing history in human minds.

We wish to enhance the life of the machines by using lubricants as
cover for minimizing the wear and tears. In present time shelf life of

foods items should be more at any cost and we do not hesitate to
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use the potassium bromate in bread without caring it may be reason
of cancer in some. Cover by wax coating on apple controls the mois-
ture of it and freshness is maintained for longer period. Is it not
covering of apple with wax helps in market driven forces? Role of
covering is significant in human life and to protect from vagaries of
weather we use tiles that prevents building from rusting. Similarly
we galvanized the iron bar for covering to protect from weather im-
pact for enhancing the life of the buildings. Photo frame is one kind
of cover that protect the life of photo and extension of it is show-
room with glass cover that helps in display the products as well cov-
er it from dust or weather conditions. Lamination is another kind of
cover for protection. All archive techniques are to cover the products
in such a way it should enhance its life. As our knowledge advanced
and succeed in inventing electricity and by using covering on wire
we achieve transmission without meeting any eventualities. Further
its properties we designed the concept of refrigeration that cover

the products by cooling that for enhancing shelf life.

How come idea of covering came into the mind of humans? There is
mention of Adam and Eve in Bible used fig leaf for covering their
body parts and it was associated with knowledge of shame that
helped the God in understanding reason of eating apple, angered
Him and thrown them out of paradise. Our earth is covered with
plants in controlling the balance in environments and helps in ab-
sorbing majority of sunlight. Primitive people were surviving by sat-
isfying their physiological needs of foods and they might have used
various techniques for covering foods. They understood that liquid,
gas and solid can be used as cover. Later on they might have real-
ized that heat from sunlight works as cover when it dried the fruits

and helps in enhancing edible life. Cover with water for cleaning the
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home is ancient practice but knowledge of extraction of oils helped
in preservation of fruits as pickles or jam dip into oil was nothing but
cover. When they learnt the art of agriculture and wanted to remove
the cover of food grains they extensively used flow of wind power.
Those were living close to vicinity of river keeping their future foods
by tying with thread by placing under water and those were hunters
used to cover under branches. Cover under water led us to fishing
and helped in designing fishing rods by placing edible items over the
bent hook. Large scale catch was possible by throwing edible items
for some time and as fishes gather for eating they threw woven net
that spreads over water and goes under water that has heavy weight
around sides at uniform distances by pulling strings it closes and
trap the fishes. It might be started from protection of left over foods
or hunted foods from enemies. Similarly those were living close to
jungle of plane might have used to cover by using easily available
natural products like stones or pits for placing foods for covering .
Later on they realized foods have limited life and small invisible or
visible insects over the foods destroyed and it was no more use as
foods. Idea of covering got push to meet these challenges. Bushes
were replaced with woven basket. 1 believe sunlight was the first
covering human learnt in early progress and by placing under the
sun it dried the products and did not spoil fast. As they discovered
fire and its properties they realized roasting the animal meat did not
get easily spoil and was working as cover. They started boiling or
barbeque in attempt to cover. Knowledge of extraction of oil and fire
added new dimension in covering technique and they developed de-

sign of frying.

Our civilization has used the covering for increasing the life of prod-

ucts but they used reverse of covering and allow the products to de-
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cay. In fermentation we don’t use cover rather we use uncovering
for fast fermentation. Humans early designed of liquor is nothing but
allow decay and did not attempt to cover it. Design of curd from milk
is that series. Segregation of cover from agriculture products gave
us thrashing, cutting tools like knife, marinating as cover for en-
hancing taste. In modern time camera was design for taking photo
and it was revolutionized idea but while taking the photo photogra-
pher remove the cover from the lens for proper exposure and he

was experienced how much it should be removed for best photo .

In modern time we use helmets for covering of head to meet the
challenges of eventuality of accidents that can damage head. Simi-
larly dentist used capping for covering of teeth from further damage
by external particles. Cover of handle bar for holding for movements
generally covered with rubber dotted over the surface or embossed
to prevent slips. Automobiles of engines are covered in such a way
that it provide comfortable interface with drivers. The autobody is
nothing but attempt for covering as well provide safety, comfort to
users. Even bags, briefcases and suitcase are one kind of cover but it

serves dual purpose for easy handling of items packed in it.

As child everything is involuntarily and certain things we control by
training and discipline like urination, toilets, secretion of saliva and
we lose our control after aged and our muscles are no more under
control of brain and refuse to obey. That time urination in public or
in bed embarrassed the aged. To protect they design adult diaper
that cover and absorb the urination. Secretion of saliva around
mouth is wiped by handkerchief. Menstruation seepage of blood is
covered by absorbent pad. Heart beats misses or slow in beating we
use pacemaker that séances the beat and works accordingly is pos-

sible because it covers the heart by sensor. Sunscreen lotion covers
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the exposed part of the body and prevents the effect of ultra violet.
Stop cock or knob of water tap is nothing but covering the flow of
water and it is strong enough to meet the challenge of its pressure.
Dams are designed to cover the flow of river for desired pressure re-
qguired to move the turbine by uncovering to fall the water with pres-
sure on wings of turbine. Thermostat and insulation is another kind
of cover. Some musical instruments are designed by covering with

dead animal skin for producing desired sound.

Covering of products with branches to woven basket is interesting
journey and later it turned to packaging industry. This industry real-
ized airtight containers cover and does not allow bacteria to attack
the product and does not perish fast. Some products need moisture
to retain the shelf life. Design of electric bulbs by Edison used vacu-
um to protect the life of burning filaments but found better result by
replacing the vacuum with inert gas. Later we covered the bulb with
glass cover for desired illumination effects. Air freshness industries
are designing new products for covering odor and that helps in de-
signing various types of urinals. We design waterless urinals for
public because they found urine has urea and turns to foul smell as it
comes in contact with water. Pest control uses different techniques
in totality to cover the house to protect from possible insects at-

tacks.

Police uses bamboo shields for covering their bodies and controlled
the rioters. Nail or toe painting is nothing but covering of it. Entire
make up or painting industries are having expertise in covering.
Furnishing or blinds industries are designed for covering the win-
dows with better function and aesthetic values should increase. To
protect from rain or sunlight we have designed the umbrella that co-

vers human body. Letters were protected by cover. Digital signature
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used as cover for the content of letter in digital age by using hash
algorithm. Role of undercover cop to unearth the underworld activi-

ties is common.

A body of an old man who was living alone in his house was decom-
posed in closed room and foul smell made the neighbor to call the
police. Police officer broke the entrance and sprayed the entire room
to subside the foul smell. It was the cover of spray that allowed in-
vestigating the body. We use the deodorant to control the possible
odor of armpit as well we use the mouthwash that helps in killing
the germs as well leave a layer that cover the mouth for controlling
bad breath. To heal the minor external injury doctor applied the
tincture of Benzoic by placing over the wound. It is nothing but cov-

er.

We are glad that Prof Dr. Cigdem Kaya has accepted our invitation
for Guest Editor and we are feeling great that her role as Guest Edi-
tor prove international level because of her great international expo-
sures. It is great to be part of the Istanbul Technical university. Tur-
key is a transcontinental Eurasian country and it is good that this
special issue will have flavor of both Europe as well as Asia. Enjoy
the Turkish coffee with Turkish delight

With regards

Dr. Sunil Bhatia

Design for All Institute of India,
www.designforall.in
dr_subha@yahoo.com

Tel: 91-11-27853470®
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August 2016 Vol-11 No-8

Asst. Professor Yasmeen Abid Maan In

charge Architecture Program, LCWU, Lahore Pa-
kistan.(Associate MIAP, MPCATP) will be the
Guest Editor

September 2016 Vol-11 No-9

PROFESSOR YRJO SOTAMAAPRESIDENT

EMERITUS University of Art and Design Helsinki
and Cumulus Association, ADVISORY DEAN AND S —

PROFESSOR College of Design and Innovation,
Tongji University and DEAN LOU Yongqi of

Tongii University will be the guest Editor
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September 2016 Vol-11 No-9.1

Professor Ricardo Gomes has been a faculty
member in the Design and Industry (DAI) De-
partment at San Francisco State University for
nearly 25 years. He was the Chair of the De-
partment from 2002-2012. Prof. Gomes coordi-

nates the Design Center for Global Needs and ;

the Shapira Design Archive Project in the DAI

Department. This non-profit international research and development
center is dedicated to promoting responsive design solutions to lo-
cal, regional and global issues such as: inclusive/universal design,
health care, the aging, community development, social innovation

and sustainability of the built environment.

October 2016 Vol-11 No-10

David Berman Accessible design thinker, ex-
pert speaker, author (Do Good Design), UN ad-
visor on |IT accessibility, GDC ethics chair.
Communications strongly believes that we can

design a better world that leaves no one behind.

We’ve been leaders in the online accessibility
field for over 15 years, and we’re eager to help you gain from the
benefits of inclusive design. David is a senior strategic consultant to
the Canadian government, as well as other governments on four

continents
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November 2016 Vol-11 No-11

Prof NirajaTikku and Associate Prof Krity

Geara of Industrial Design of School of Plan-

ning and Architecture Delhi will be the Guest Ed-

itor

December 2016 Vol-11 Nol12

Mainak Ghosh Assistant Professor Depart-

ment of Architecture & Regional Planning, Indi- |
an Institute of Technology Kharagpur , India

will be the Guest Editor . his research interest

revolves around perception studies, cognition e
and learning, and urban design. Presently he is
working on various facets of visual perception
factors cutting across various media in an urban
domain. Precisely this delves in understanding
concepts between spatial design, Human Computer Interface, Robot-
ics, Information and instructional design, interaction design etc.

which could be proliferated at an urban design and urbanscape level.
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Completing his Bachelor in Architecture, he deep-dived into speciali-
zation of visual communication design in IIT Kanpur, Masters in De-
sign. There after industrial experience as design consultant in one of
the largest corporations in India. He has worked for various interna-
tional and national clients working on the fronts of innovation, re-
search & development and design interventions. He is well travelled
with collaborations and connections in USA, Canada, UK, China and
UAE. He is the founder of Undream Design, a holistic design hub. He
has always been keen on academic pursuits, with publications of
books, various journal papers and with attending conferences, main-
ly focusing on bridging the gap between communication design and
space, architecture & urban forms. He has been invited speaker to
Smart Cities and Countries Congress held in Paris last year. He has
been visiting faculty in various institutions such as, Jadavpur Uni-
versity, School of Illlumination Science, Engineering and Design,
Kanpur University, Loreto College. Apart from his academic and pro-
fessional expertise, as a hobby he is inclined towards artistic spurts.

His art works has been exhibited in Berlin, Germany in 2012.
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January 2017 Vol-12 No-1

Gerhard M. Buurman is the founder of a

couple of programmes, initiatives and institutes
at the Zurich University of the Arts (ZHdK).
Hochparterre called him a steady initiator and
Bernhard Burdek commended his distinguished
ideas on the university level. As theorist and
vibrant researcher he worked in international

groups at the ETH Zuarich and Harvard Law

School as a practitioner. He will be the Guest Editor.

February 2017 Vol-12 No-2

Jim Haurrison is a Lecturer at the Cork Centre

for Architectural Education in Ireland, and has |
long experience of teaching, research and |
publication on aspects of Universal Design and .
user-friendly design for ageing as well as in |
integrating these topics into the architectural
curriculum. He also has been a supervisor to
PhD and Masters thesis candidates in related
topics.

He has produced numerous publications on inclusive design related
topics with over 50 papers and journal articles, a collection of which
were successfully presented for his Higher Doctorate (LittD) at the
University of Sheffield. Whilst teaching in Singapore (1984 — 2002)
he became involved in UN ESCAP ‘Training the trainers’ accessibility
workshops in the Asian Pacific Region, in which he is still active.
Amongst many other achievements he contributed a section for the

Singapore Access Code on the needs of older people and, as a UN
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Expert Resource Person, continues to participate in projects on Uni-

versal Design promotion. He will be the Guest Editor.

March 2017 VVol-12 No-3

Bonollo, Emeritus Prof. Elivio Emeri-

tus Professor, Industrial Design Faculty of Arts
& Design ,is one of Australia's leading industri-
al design educators and researchers. In 2008

he was conferred with the Honour of Cavaliere

by the President of the Republic of Italy in
recognition of his collaborative work in design and education. He is
emeritus professor of industrial design at the University of Canberra
(UC), and recently visiting professor in the School of Design and En-
vironment (2004 -2007), and the Department of Mechanical Engi-
neering (2007) at the National University of Singapore (NUS) will be
the Guest Editor
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Guest Editorial

Dr. Cigdem Kaya

Associate Professor at Istanbul Technical University, Tur-
key

She lives and works in Istanbul where she was born and raised.
Trained as an industrial designer, she completed graduate program
in fine arts in San Francisco Art Institute in the US. After her PhD,
Kaya has been a full time assistant and associate professor at Istan-
bul Technical University (1TU) Department of Industrial Design (1D)
since 2011 where she teaches interaction between art and design in
the undergraduate ID program as well as product design studio;
practice-led research methods and design for social innovation in the
graduate ID program. Her experience as an artist enriches her
teaching in the design programs. Kaya received BSc in ID from ITU,
MFA in New Genres from SFAIl and PhD in ID from ITU. Kaya has
been a visiting researcher at Sheffield Hallam University and she is a

Fulbright alumna.
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PERSPECTIVES ON DESIGN FOR ALL
Cigdem Kaya

It is fascinating today how inclusive design has been adopted in in-
dustry and education worldwide. Only a decade ago, user-centered
design as the prototype of “design for all” was an element of added
value in products whereas today it can be said that user participa-
tion for increased product experience both emotionally and func-
tionally has been an established component of research and practice

in the design community.

Influential ideas of Henry Dreyfuss promoting improvement of prod-
ucts by paying attention to anthropometrics were widely assigned to
students as part of traditional design education in his canonical
books Designing for People and The Measure of Man: Human Factors
in Design raised awareness in prospective designers that they are
actually designing for human beings with bodily limitations. These
ideas were later supported with the contribution of psychology in
design research and practice. Another canonical design text book on
people centerednessDesign of Everyday Things by Donald Norman
also had a major influence on design pedagogy. Psychology was
both a theoretical and practical resource introducing instrumental
methods for design practice through co-design aiming at inclusive-
ness and participation. As a result of a user-centered focus in educa-
tion, today we can see the positive implications of this approach in

industry both in Turkey and in the world.
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Meanwhile, studies on participation were extensively growing in
other design disciplines which have a longer history of working with
people such as architecture and urban design. Henry Sanoff’s ideas
on participation were as influential as Henry Dreyfuss’ ideas on an-
thropometry and Donald Norman’s influence with psychology
.Participatory design in urban design and architecture are different
from the participatory approaches in industrial design such as co-
design, in the sense that the aim is participation of a community in-

stead of groups of users.

While design for all has been adopted as part of a pedagogy in de-
sign schools world wide, in line with participation theories of Henry
Sanoff and Nabeel Hamdi, a number of design researchers have fo-
cused on empowerment through design including empowerment of
SMEs, artisans and craftspeople and communities of practice. This
kind of empowerment with product design has already been prac-
ticed in India particularly by National Institute of Design Faculty
among many other educators. The Indian influence can be traced in
numerous articles both in the literature and in the particular Design
for All Newsletter. And this body of work provided invaluable data
experience further research for designers in search of our future

well-being.

My personal statement will be about the huge vocational production
knowledge, be it craft, artisanal or handcraft and its potential in
Turkey from a designer’s perspective. Research and practice on this
issue has been noticeably growing. These projects involve valuable
experiences that are yet to be theorised. It would not be wrong to

say that researchers and practitioners increasingly mine the benefits
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of traditional modes of production for design both in urban settings
and rural areas in Turkey, and further research can bring us
knowledge to reconsider designing for slower, valuable, sustainable

and meaningful products.

From my perspective, design interactions aiming at empowerment
by design through participation can be characterised theoretically as
interfaces of tacit knowledge transmission unraveling the under-
scored value of non-designer makers and their knowledge (Kaya,
2011). Taking inspiration from few past examples, we have been
seeking for ways to establish bridges between the episteme of for-
mal and informal designing (Kaya, 2011; Kaya & Gelmez, 2013; Kaya
& Yancatarol, 2011). In addition to this, we have been investigating
to include vocational design knowledge into formal academic design
knowledge by particularly eliciting certain tacit components of voca-
tional design both in vernacular and industrial production. In our re-
search, inclusion of non-designer makers aimed at stating the value
of non-formal and vernacular production as well as modern princi-

ples of designing and manufacturing.

Turkey has been a fruitful ground for incorporating formal and in-
formal modes of production into design processes. There is a rich ar-
tisanal, craft and informal production tradition with a large literature
to benefit from. In past research we have identified how designers
benefitted from having access to means of production and craft
knowledge as well as contributing into its sustainment (Kaya &
Yancatarol, 2011). Also in past research we started to investigate
possible pedagogical benefits of craft knowledge for formal design

education in Turkey. (Yancatarol &Kaya, 2011; Yancatarol & Kaya,
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2013). We believe that further studies on this can have a role in de-
veloping a design pedagogy that is more sensitive to the possibilities

and limitations of materials.

In this particular editorial statement 1 would like to add onto our re-
search due to the expanding volume of craft-design collaborations
and community empowerment by design projects for future re-
searchers. It has been emphasised in our past research that empow-
erment should be sustainable and that the voice of all stakeholders
need to be heard, such as artisans, retailers and consumers besides
designers. Here, | would like to underline the importance of being

critical in this kind of research for the impact of design to sustain.

First of all, the identified interaction between vocational knowledge
and formal design knowledge in design may not always create added
value and add onto economic prosperity quickly, but in time. It may
involve numerous failed attempts due to possible gaps between re-
sources and expectations of stakeholders. Therefore, besides the
growing literature on winning by design, difficulties and limitations
also need to be reported so that methods can gradually be further

developed.

Secondly, a reliable outlet for the products and related future fund-
ing need to be present for the sustainment of the projects. The fruit-
ful interaction between designers and craftsmen should not veil the
fact that artisans have to compete in the international market with
their products. While we know that design is an empowering tool we
need to keep in mind that there are some other requirements that

need to be fulfilled for the products to be successful in the market
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such as an outlet, funding and many other support systems to be de-
veloped. The sole instrumental use of design may not be enough for
empowerment. Here, participation of stakeholders with their ideas
both in the design process and its sustainment have an important

role in long standing projects.

This issue expands the multi faceted nature of inclusion through de-
sign for all principles in products and their systems by portraying the
benefits of its implementation, pondering on its viability as well as

raising questions for further research and practice.

The contributors extend discussions on inclusion from questioning
its ethical qualities to research for better implementation of the
principles. The cases presented here were selected to expose the
traditional and critical view points on inclusive design both from lo-
cal and international contexts in academia and industry. The com-
mon ground of the contributors besides their extensive expertise in
the field is being practicing designers. Therefore, arguments are re-
peatedly rooted from or reflected to past and possible design prac-

tices.

Dr. Otto von Bush, associate professor at Integrated Design Program
at Parsons School of Design contributes to this issue by asking criti-
cal questions and introduces the idea of design for the weak. His
body of work can be considered as one of the first theoretical studies
of community participation aiming at empowerment through design
practice. Based on his extensive experience on people’s empower-
ment by hands-on making as an alternative to passive consumption

mainly through both the critique of fashion industry and his unique
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practice in fashion design, he questions the ethical dimensions of
different approaches to inclusion recalling basic philosophical texts,

also, as seen in his past body of work.

Chicago-based designer maker Eli Bensusan contributes to this issue
by evaluating his method of inclusion as a designer: designing for
one. Trained as an industrial designer at Istanbul Technical Universi-
ty, after a contemporary design education in the US, Bensusan’s
jewellery aim at providing inclusion by creating a sensation of indi-
vidual affirmation called identity construction in his words. In this
respect, he argues that inclusive design of products may have lim-
ited inclusiveness. Here, adornment is proposed as a meta inclusive

concept by Eli Bensusan.

Industrial Designer Nisan Tuncak contributes to this issue by por-
traying experiences of herself and her colleague designers at
Eczacibasi Vitra in the past several years where design for all was
gradually adopted as a design strategy for this important manufac-
turer. Vitra, a major Turkish manufacturer of sanitary ceramics
reaches out to several users Iin many countries through exporting
products. Sanitary ceramics is a special case because of its wide uni-
versal use. Therefore, this case displays extended impact of univer-
sal design when adopted by industry. The benefits of design for all
which can be physically observed on actual products need to be am-
plified because they may go unnoticed especially in mass produced

everyday items used by everyone.

Finally, T. Semra Sahin, Sweden based industrial designer contrib-

utes to this issue by her report on Solleftea for All where new meth-
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ods to evaluate accessibility requirements for public spaces were
developed through activity analysis. This case is particularly valua-
ble because the method developed at the end of this project opens a

door for further requirement generation.

I hope this issue enriches the valuable conversations on participa-

tion in design.
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Eli Bensusan is the founder and designer of Neferka, a high end

jewelry design brand from Chicago, and is working as a freelance
design consultant.

Eli Bensusan was born in Istanbul in 1989 in Istanbul, Turkey. He
holds a Master of Design in Designed Objects from the School of the
Art Institute of Chicago and Bachelors of Science from Istanbul
Technical University Industrial Product Design department (2008).
Besides his own practice, he is working for KozSusani(Chicago),
Birsel+Seck(New York) and Studio Casey Lurie(Chicago). Besides
companies in the USA, He has worked as a designer for two major
design studios from Turkey that hold recognized international
awards, DemirdenDesign (2011) and Adnan Serbest Furniture
(2010).

Bensusan's personal work includes objects exhibited and sold in dif-
ferent cities, internationally such as "Tribute™ (2015, exhibited in
Milan), Object of Time & Object of Space (2015, exhibited in Chica-
go), Fractal Ruler, (2014, Exhibited in Chicago & Joshua Tree), Per-
spective Ruler, (2014, Exhibited in Chicago & Joshua Tree).

He worked as a lecturer at the School of the Art Institute of Chicago,

for the classDesign Storytelling™ in designed objects department.
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Design for all or one?
Eli Bensusan

Industrial Designer, Founder and Designer of NEFERKA

As a designer and maker of objects, | often use resources on ergo-
nomics to justify certain decisions in objects that I work on. How an
object interacts with the human body, is one of the most important
layers of design that us, designers should understand and be in con-

trol of.

Design world still discusses how to be more “inclusive'. 3d printed
cost efficient prosthetics, more accessible playgrounds, change in
standards or applications in accessibility in public spaces are all at-
tempts to create more inclusive environments that have undeniable

success in providing people access to life.

However creating physical accessibility is not enough, in fact some-
times an illusion of inclusion. Most hidden and also effective bounda-
ries that "limit"” or "disable™ people are created by societal norms
due to categorization of individuals with different physical proper-
ties, identities or self-expression. They can be hidden behind semiot-
ic codes in design. If a person is identified as "disabled", their physi-
cal access to a restroom, allows them to satisfy their needs, but does
not fully solve the problem of them being excluded, because catego-
rization of a person as "disabled” is already an exclusive way of cat-
egorizing.What true inclusion is, to accept every individual with all
layers of their identity, from the most physical (such as body and it's
properties), to most non-physical, (such as ideology, or beliefs). This
requires giving the confidence and opportunities to different individ-

uals to create and express their unique identities. Unless this is
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done, inclusion will exist for certain "categories" rather than indi-

viduals.

Designers should understand that people possess other layers in ad-
dition to their anthropomorphic dimensions and basic natural psy-
chological instincts, and consider these layers, such as needs for self
identification and self actualization when they are creating products
and spaces. This does not only require research on human body, but
also a deep understanding of uniqueness of different identities and
self-expressions. Inclusion can only be true if the identity of the in-
dividual is fully expressed. This brings up a different challenge for a
designer, which I find more compelling: Design should firstly allow
people to clearly discover, accept and express all layers of their
identities without categorizing or generalizing. The next step might
be to integrate the individuals to the society and give them tools to

figure out and play their roles.

In public space, physical accessibility and universalization is and
should be a major concern since most of the objects are designed for
universal needs and will be used by different people. This has always
been a part of design. However when 1 am working on personal ob-
jects, my priorities change. 1 design for an individual. Specification
becomes the major challenge. Uniqueness of an object, it's rele-
vance with the time and space that it is located in, the source of the
materials of the object, users relation to that source, known facts
about it's past or potential future, the objects resemblance to other
symbols, are some factors that create what we call as "meaning".
This immaterial part of design, which is about relations of object,
human and context, becomes more important for the person using it.

People have tendency to identify themselves with the objects that
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they possess. Searching and finding meaning in the object is a part

of humans' identity formation process.

Abraham Maslow's hierarchy of needs that he published in
1943starts with "physiological needs™ and goes up in this order:
"Safety", "Love/Belonging”, "esteem, and ends with "self actualiza-
tion™. I have tried to compare two different approaches of design
that does not only provide physical accessibility but also benefits on

other levels as well.

One of the important and successful examples of inclusive design is
gender neutral and fully accessible restroom. Specific examples can
be found at the School of the Art Institute of Chicago where | taught
as a part time lecturer. It was announced during 2015that gender-
neutral rest rooms had become available for the use of SAIC com-
munity in each building. Today, on SAIC's website under student re-
sources this explanation about gender neutral restrooms are clari-
fied:

"Gender-neutral restrooms are safe for transgender, gender non-
conforming, gender queer people, as well as people of all gender

identities and expressions.”

"On Gendered Restrooms and Minority Stress: The Public Regulation
of Gender and its Impact on Transgender People’s Lives™ by Jody L.
Herman, includes a research on difficulties that transgender people

experience in restrooms. A survey participant says:

"When 1 transitioned at work, some of the other women complained
behind my back because they didn't want me to use the women's re-

stroom along with them, and at least one of them started going to
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the women's room on a different floor of the building just to shun

me.

A participant in the same research from Herman's paper state that
unisex sign(which includes male and female pictograms) on the re-
stroom gives the message of either female or male people can use

the restroom so even that is not inclusive for certain individuals.

What we see in gender-neutral restrooms ''neutralization”™ of the
space. Traditional restrooms with male and female pictograms dic-
tate the binary gender model and exclude any person whose gender
identity or expression does not necessarily fit into one of those. Us-
ing restroom is a universal need regardless of gender. But gender-
neutral restrooms, in addition to being physically available for eve-
ryone, create the notion of security and self-acceptancewithin indi-
viduals whose gender identities are not fitting to traditional binary
system. A conscious design choice in the pictogram creates satisfac-
tion on different levels of needs, which include safety,
love/belonging, esteem and self-actualization, at the same time.
Neutralizing space allows and accepts each individual who wants to

use it.

Graham Pullin, author of "Design Meets Disability' focuses on differ-
ent approaches that can be applied to what we call as prosthetics, or
body modifications. His opinions on seeing "disability as an oppor-
tunity for design™ is supported by examples in his book such as
"Philippe Starck met bottom wipers", "Jasper Morrison met wheel-
chairs™, "Hussein Chalayan met robot arms™. Graham Pullin wrote
about these 3 meetings and more. Each of the chapters explain how
the unique approach of the designer may result in a prosthetic that

is designed with the same approach that designer takes when they
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design a piece of furniture, tableware item, etc. A piece of "designer
furniture” is less about comfort and more about identity. People de-
sign same objects with different approaches, and people who buy
these are more interested in ""owning' a designer piece rather than
sitting comfortably on it, that is why design is a part of identity and

self-expression.

Aime Mullins' prosthetic legs that are made of carbon fiber are great
examples of how design can also contribute to reshape an individu-
al’s identity. She was photographed for the fashion magazine "Dazed
and Confused”, her image was found by the audience as strong, in-
dependent and feminine. The photograph shows how Aimee Mullins®
prosthetics embraces her physical condition and creates a different
type of beauty. In her speech that she gave for TED, she also men-
tions the solid ash legs that are hand-carved, and why they are im-

portant for her:

"Three months after that (photo shoot of for the Dazed and Confused
magazine), |1 did my first runway show for Alexander McQueen on a
pair of hand-carved wooden legs made from solid ash. Nobody knew
-- everyone thought they were wooden boots. Actually, 1 have them
on stage with me: grapevines, magnolias -- truly stunning. Poetry
matters. Poetry is what elevates the banal and neglected object to a
realm of art. It can transform the thing that might have made people
fearful into something that invites them to look, and look a little

longer, and maybe even understand.”

The importance of the physical support that these pair of wooden
legs provide to Aimee, cannot be neglected, however the effect of
the design highlighting its beauty rather than being discreet and

medical, creates a transformative experience. The prosthetic is a

31 July 2016 Vol-11 No-7 Design For All Institute of India



Istanbul Technical University, Turkey

representation of the disability, and its exposure is about the expo-
sure the disability. However in Aimee Mullins' case, the word "disa-
bility" becomes problematic because the lack of limbs is not seen as
dysfunction anymore, but an opportunity for self-expression. This
pair of objects provides a different perspective for us to understand

how objects can provoke self-expression.

The example is just the opposite of universalization of objects. Ac-
ceptance and embracement of the difference is an appreciation of
the unique identity and self-expression. The objects designed with
this understanding are loaded with meaning. They will be designed
for increasing the accessibility of individuals, but more importantly
their existence is going to provoke individuals to embrace their dif-

ferences.

Comparison of two examples show us that there are different situa-
tions where design should be more universal and accessible, or
unique for its user. In either case, if the aim is true inclusion, design
should allow its user to find and express their identities rather than

hide or categorizing them.
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Vultures and Lambs: Design for all against all
Otto von Busch

Associate Professor at Parsons School of Design, USA

A common perspective on design, primarily suggested by cultural
critic Vilem Flusser, is to see design as a lever or a process produc-
ing leverage. In his famous collection of essays, The Shape of Things
(1999), the lever is a recurring metaphor. Following Flusser, the lev-
er may serve as a great point of departure in a discussion on the
egalitarian ideals of participatory design and the universalist imper-
ative to design “for all.” In a similar way to how design “for all”
breaks the elitism in who can utilize design, participation breaks the
expert design to be design with or by all. But, if design is a lever,
perhaps our basic question must be: how does it make the weak
strong? Or to make the question more poignant: Who gains leverage,

against whom, and in whose interest?

Participatory design, in its many forms and variations, has become a
master category of contemporary design practice and thought. The
utility of this approach is most often blurred in-between ethics—that
it is ““good”; function—that it is effective; and politics—that it is
democratic. Even though the schools of user-centered, participatory
and co-design have their own histories, methods and pedagogical
imperatives, the very act of what “participation” is, and its universal
“for all,” share the emphasis on empowering all individuals. The in-
clusive and generalist approach also share key components with the
recent decade’s buzz in “design thinking” or the grassroots ideal of

social innovation where “everyone designs” (Manzini 2015). Indeed,
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today every design method worth its salt, it seems, must pledge al-
legiance to this ambiguous field of practice: inclusive participation, it

seems, is mostly beyond disagreement and beyond scrutiny.

The idea of participation comes alongside an entourage of sub-
concepts that somehow often dodge political scrutiny: such as open,
collaboration and transparency. And ironically, but once something
is labeled “participatory” or “for all”, it seems that no closer descrip-
tion in needed, as if the process of operating a participatory project
is self-evident. As Cooke and Kothari (2001) notices, in the general
discourse of participation, the approach in itself can never be bad,
only less well executed, and the very category of participation seems
to be the answer to everything, effectively hiding contradictions un-

der the vague promise of democratic experimentalism.

The universal imperative to design “for all” shares with participatory
design the noble trait of inclusion even if it has another trajectory.
However, in their inclusive gesture, both design approaches share a
broad invitation across the population. Likewise, they both also of-
ten aim to address the needs of disadvantaged stakeholders, which
of course deserves praise, both from a historical perspective, where
design has been a profession reserved to experts, but also from a
contemporary stance, as politics across many democracies has

turned all the more unequal if not outright authoritarian.

One way to approach one of the many political participatory qualities
of the universal “for all,” is to connect it to the ideal of a transpar-
ent, open and engaging design process, bringing users and design-

ers, or subjects and rulers, together. The politics of design may in
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this sense reflect the politics of society. Such perspective brings us
close to Karl Popper’s famous critique of Plato’s idealization of the
Philosopher Kings to instead propose the ideal of the “open society”,
which has for most of the post-war period come to mean western
liberal societies. As opposed to the “closed” societies, guided by ab-
solute dogmas and truths, open societies operate by a decentered
mode of socio- economic organization, where competing practices
and ideas are ideally to bounce off each other and ensure liberty as
members of society compete for status. Thus, Popper’s open society
is a mild and slightly idealized version of Hobbes state of nature
where universal inclusion also resembles a civil strife of “all against
all.” In such case, does the leverage of design, when disseminated to

“all” produce new hostile dynamics or even enemies?

The universal notion of designing “for all” is an ethical as much as
practical promise. Its utopian attraction is, like the very notion of
democracy, a slightly hypocritical undertaking. The “for all” suggests
the aim is to facilitate the dissemination of design leverage to those
usually excluded from design, but by being for all, it also suggests
the leverage is equally distributed across the population: bringing
the consent of “all” under a universal law of design. However, as
Nietzsche suggests in the Genealogy of Morals (1887/1994), impos-
ing one law equally for the vulture and the lamb can easily mean
death for all the lambs. Participation, or designing “for all,” may also
become a way to treat all participants equally; both vultures and
lambs. As suggested by political philosopher Raymond Geuss (2008),
many forms of inclusiveness may come at the cost of the lambs, as

the very formula of vague equality hides the unequal distribution of
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agency and leverage, and effectively fails to recognize those who

may need it the most.

Thus a central question participation faces in design is to better rec-
ognize the distribution of real power amongst stakeholders, and to
create more concrete checks and balances for inclusive design which
may better help negotiate the asymmetric dynamics of leverage. In
the realm of participatory design, this must be a closer look at the
dynamics between stakeholders, users, and clients, but also ac-
knowledging the invested interests behind those hiring the design-
ers in the first place, such as firms, NGOs, public sector or academy.
Many of these interests may be virtuous, but seldom are donors truly
selfless angels. Today, as it becomes more and more clear that the
“open” and “participatory” trends in design are not only compatible
with, but even constitutive of, the increasing inequality of the cur-
rent economic paradigm, designers must ask themselves whose lev-
erage they really increase. Who is really gaining leverage as “all”
comes under the domain of design, that is; is the true leverage really

working in favor of the weakest when we design “for all?”

The very basis for many community services on the Internet seems
plagued by the idea of being “for all” and the epitome of participa-
tion. Yet, they also hide the powers of the platforms, or what has
lately been called “platform capitalism.” Egalitarian platforms, where
all users create equal profiles, may seem perfectly equal, however as
much as it hides the inequalities of off-line life, the basis for the la-
bor of online participation, it also effectively hides who is the user
and who is used. Services may appear free but none of the providers

are charities.
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In a similar vein, as designers approach a participatory project, for
example helping local artisans to redesign their products at a market
to sell more products to visiting tourists, they may be drawn into
similar asymmetric dynamics. Like in all design projects, a lot of
conditions come smuggled in through the back door of the brief, ef-
fectively reproducing current power dynamics to fragmented prob-
lems with their specific solutions. For example, most often the cen-
tral question of “agency” is vaguely modeled under an idea of homo
economicus, where individual power means funneling citizen action
in and through the open market. As designers often seek to empow-
er participants by creating new stuff or service for markets, the eco-
nomic activities of participants are pushed into the heavily biased
“competition” on the “free market” with its asymmetrical distribu-
tions of agency and debt. To put it bluntly, designing for all, by treat-
ing all equally, risks reproducing or even aggravating economic ine-
gualities as all agency gets processed through an asymmetric mar-
ket. The tricky part is that “participation” and “for all” effectively
hides the many points in the chain where asymmetric leverage hap-
pens: what may look like empowerment at one part of the chain may
indeed turn into a form of disempowerment of corruption down the

line.

Indeed, there is a risk the very success of universal participation
may undermine the ethical and practical rationale to become dan-
gerous to its core ideals. This is where the vultures return. As media
theorist McKenzie Wark (2013) has noted, today’s segmentation of
the market has produced new ecologies of exploitation. In the mer-

ger between market and politics, also the culture industries have
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morphed from entertainers to expropriators, or what he calls the
move from culture industries to “vulture industries”. Not only do the
vulture industries aim to capture and monetize the leisure time of
workers, what the culture industries did before, but also make users
become renters of the platforms by which they entertain each other
for free, thus continuously laboring for the platforms. The very spec-
tacle of authenticity has become yet another frontier of unequal
market claims. The vulture industries capture almost every social in-
teractions, and even the very processes of emancipation as the in-
dustries control the vectors of agency, prestige and status. The more
people who participate increase the power of the vectors cutting a
part of every instance of individual empowerment to actually disem-
power users on a larger level. To Wark, the fattening of “all” the

lambs is a part the hunting game of the vultures.

In the case of the artisan market, the craft has become a form of de-
sign curated entertainment where tourists come to buy authentic
crafts. As the artisans produce the reasons for visiting the market in
the first place, the real money and power seeps out of their hands
and goes elsewhere. Not only does it seep into the pockets of inter-
national charter and hotel chains, but the labor of authenticity of the
artisans has now become packed in innovative ways and tested on
the market, making it ready to be appropriated as yet another life-
style article. The designers have managed well to make the local ar-
tisans participate in becoming a herd of lambs and the vultures are
all sitting ready in the trees waiting to tap into the growing market
and funnel out the real money: just compare how much the hotel
guests usually pay for the night compared to the incomes of the local

craftspeople who create the authentic atmosphere of the local mar-

40 July 2016 Vol-11 No-7 Design For All Institute of India



Istanbul Technical University, Turkey

ket the tourists come to visit. Indeed, the more successful the mar-
ket, the more the tourists will “like” and “tweet” about its authentic-
ity, increasing their own popularity as a way to feast on the local

brand.

Who has gained leverage, against whom, and in whose interest? Of
course the local artisans have gained agency, but most likely, they
have also become competitors against each other and for a slice of a
market dependent on much larger economic players, the hotels
chains, charter and tourist corporations, and the tourists them-
selves. The artisans at the new market only get the small change of
the larger influx of money, while most of their work is not funneled
into a highly competitive market that may easily lead them into debt
and more and more precarious working situations. From a perspec-

tive of leverage, “all” have been lifted; both lambs and vultures.

The idea here is not to end up in an overall abstract critique of “capi-
talism” or “neoliberalism”. We must stay concrete and return to the
very real power of leverage. The labels of “participation” and ‘“for
all” always risks of merely reproducing status quo and produce con-
sent to the overall asymmetries between lambs and vultures. In-
stead, we must ask more specifically what participation does in the
form of agency: does it give participants access to power and real
self-determination, and does it produce leverage against those who
are already strong? How can designers be better at producing lever-
age which is not disseminated equally, that is “for all”’, but aimed
specifically to empower the weak? How does the weak gain lever-
age, against whom, and how does it mitigate the corrupting inter-

ests of potential vultures?
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In the end, the weak may not need so much “equal opportunity” or
“equal justice” as much as “equal power” — yet this last position is
seldom explicit in design. How does the design for all and by all bet-
ter ensure to help empower the weak, so not to implicitly enhance

socio-economic inequalities under the guise of a false egalitarianism.

To return to the local artisan market, designers could ask; how do
we ensure we produce “equal power,” that is, not facilitate the ex-
propriation of labor from the poorest artisans, users or stakeholders
towards the vulture industries? Can the artisans escape only being
reduced to the authentic entertainment for the larger vultures? Can
they organize differently, form cooperatives to coordinate their ef-
forts and profits and invest to better tap into the tourist industry in
more egalitarian ways, find ways to also house the tourists, or even
lobby to effect policies to ensure a better overall share? Can they
find ways to limit the impact of the vultures, and also reduce the risk

of producing new vultures amongst their own?

Like the democratic experiment itself, universal participation is a
process with no ready-made answers. Freedom and togetherness are
always ridden by interpersonal conflict. However, like any other pro-
cess of leverage, checks and balances may be our best path to pro-
mote more equal power. And this may also include designing lever-
age more explicitly for the weakest. Keep your friends close, and
your enemies closer. Be careful: designing for “all”, equally for

lambs and vultures, may help the vultures more than the lambs.
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Nisan Tuncak

Nisan Tuncak graduated from Istanbul Technical University, Indus-
trial Products Design Department in 2011. During her degree, she
studied at Politecnico di Torino as an exchange student. Since grad-
uating she has been working at the bathroom design department for
EczacibagiBuilding Products focusing on bathroom product design,
trend studies and design strategies. Tuncak also continues to work
on adapting the Design for All principles to bathroom settings in
scope of the “VitrA for All”’concept, which she played a leading role

in its establishment.
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VitrA For All-A Business Practice Of Design For All

Nisan Tuncak

Industrial Designer, Vitra

"Are companies really interested in people and in culture? Do manu-
facturers discuss personal rituals, the depth of private relationships,
the warmth of family, the codes of love, the signs of human emo-
tions, the regard for happiness, freedom, personal expression, and
the wellbeing of our human existence? And do they address these
guestions through the product they sell? Business can only be holis-

tic and comprehensive if they are able to address these issues”

Every year VitrA delivers thousands of products to customers all
around the world. From WC pans to sinks, bathroom furniture to
bathtubs and tiles, VitrA portfolio offers users and professionals (ar-
chitects, interior designers, designers) the products they need. As
the VitrA design team, we strive to diversify and update our portfolio
by developing new products and collections, and collaborating with

other designers.

It has been two years since we embarked on the mission of making
the “Design for All” concept an integral part of the design principles
of the VitrA brand. Reading Roberta Null’s paragraph above, early on
in My research, affected my approach to my profession significantly.
I still have this paragraph hanging on my office wall. It is a strong
reminder of my function as a designer. Designing products by
identfying them as a part of the users' everyday life instead of the
main component of a process that ends with sales, renders the pro-

duction-sales cycle sustainable while creating value.
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Design for all and Bathroom Environment

World Health Organisation indicates that between 2015 and 2050
the number of people aged 60 years or older will rise from 900 mil-
lion to 2 billion (up from 12%b to 22%b of the total global population).
As the senior population continues to grow rapidly, universal design
keeps on gaining currency. There are many developments on a glob-
al scale such as state endorsed projects emphasising the concept of
aging at home and certain governments setting targets of creating
accessible cities within the next decade. For instance, the vision of
the Norwegian Government is that Norway shall be universally de-
signed by 2025. These developments closely concern the future of

the bathroom industry.

There are numerous projects and programmes aimed at making
homes safe and comfortable for seniors and disabled individuals.
And in this context, one of the issues at the top of the agenda is the
bathroom layout. Besides risks associated with wet surfaces, health
problems and other special needs might require modifications to or
complete refitting of bathrooms. For example the “Disabled Facili-
ties Grant”in the UK offers support to disabled and senior citizens
who need to make modifications in their homes. In countries such as
Belgium, France and Germany the cost of home modifications are

paid in the form of tax deductions or direct support.

When we suggested to work on the concept of “design for all” to
other departments in the company, we knew that this was more
than just an approach to design. The concept should also transform
into a product development and marketing strategy. The growing

number of studies particularly on ageing populations providing sta-
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tistics like in the example above, the concept’s coherence with the
VitrA brand values as well as the feedback from sales teams in Ger-

many and UK encouraged us to make such a move.
“VitrA for AllI” Concept

We work closely with colleagues from the marketing, communication
and product development teams on all our projects. As the design
department we are in the position that guides the process and en-
sures inter-departmental communication. Since we first brought the
Design for All concept on the agenda other departments have openly

embraced this issue and this is very encouraging for us.

To have a portfolio backed up by the principles of universal design
means a better bathroom experience for very diverse user types and
makes it possible to have bathrooms that can adapt to our changing
needs throughout a lifetime. Based on this approach, we decided to
emphasise the idea that VitrA is a brand that always stands by its

users and this ultimately gave birth to the “VitrA for All” Concept.

Think about it - even users without any physical disabilities go
through childhood, age, suffer temporary or lifelong diseases, gain
weight, get pregnant, or help their siblings and elders in the bath-
room. Also, people from different generations using the same bath-
room at home. In this context we have developed messages that

support this motto. These are:
-« VitrA cares about every user and their specific needs.
< VitrA cares about the future of users.

-« VitrA manufactures products suitable for all age groups and

health conditions.
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-« VitrA has a product range that suits users from different age

groups and needs.

-« VitrA aims to design products that provide the same perfor-

mance and comfort to all user types.
< VitrA regards all users equally.

Having these in mind, we set our main objective to be: VitrA aims to
design usable and safe products to satisfy different user
groupswithout making them feel "different”. Our first step was to

evaluate existing products and determine our shortcomings. For this
task we employed product assessment tables that were developed

according to the principles of universal design.

We created two main groups for our products that fit the definition

of the “VitrA for All” Concept:

< The Performance group features products designed according
to specific standards in order to meet the needs of the physical-

ly impaired (like the wheelchair compatible special needs WC
pan).

- The Comfort group includes products that will improve the bath-
room experiences of different user types (like the walk-in

shower area with a shower channel).

In this way, it is easier to understand which user groups we can in-

clude and what should be the next steps.

After having provided the necessary analyses and classifications, our

achievements have been summarised below:
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Product Projects:

49

< A bathroom collection consists of a product range that is de-

termined according to different styles and income groups. Dif-
ferent products from the same collection share a common es-
sence in terms of design. Products for disabled use are usually
classified under a custom group rather than being featured in a
particular collection. In order to change this, we have added
faucets for disabled use in our most recent collections. Our aim
was to meet the standards without compromising the common
design language and aesthetics that transpire in the collection.
We intend to maintain this logic for future project briefings and
in doing so adopt an approach that embraces different income

groups.

Another initiative is to kick-start an extension project for a
bathroom collection that came on the market two years ago.
The collection that was marketed with a family theme was quite
fit to include products aimed family members with different
needs. We are working with Finnish design office Pentagon for

this series that will be released in 2017.

We are well aware that it is difficult for users to go beyond
physical abilities and age related psychological barriers. Expe-
riences suggest that such people refrain from installing addi-
tional modules such as grab rails due to these barriers, which
would otherwise improve safety in the bathroom. There are
certain reasons for this. First of all these accessories mostly
look as if they have been removed from a hospital environ-
ment. Second, they look out of place next to other bathroom in-

stallations. In our opinion another hurdle is that the primary
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users of these products do not have an access to variety in de-
sign. We aim to go beyond that. The collection we are develop-
ing with Pentagon feature grab rails, washbasins and bathroom
furniture which look appealing and still meet the necessary
standards. In order to overcome the barrier of feeling “differ-
ent”we plan to use the products developed in scope of this pro-

ject alongside existing bathroom collections.

In scope of the Design for All perspective we are also working
on comfortable (with seating function) and easily accessible
shower spaces. It is clear for all of us that shower areas can be
risky, even for young and healthy individuals. That is why we
are working on a number of ideas to reduce these risks. In de-
signing these products we always try to keep in mind scenarios
where individuals require assistance in the shower (families

with children, physically impaired individuals).
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Design for All is not a practice that is constrained by standards or
rules, it is an innovative process. | personally think that we will suc-
ceed In creating an improved bathroom experience and reach more
users as we keep on studying and following developments in this ar-

ea.
Events & Activities

“VitrA is creating the bathroom of the future with your stories”,

2014 Istanbul Design Biennial

Our first event linked with this topic happened at the 2014 Istanbul
Design Biennial under the main theme “The Future Is Not What It
Used To Be”. The theme of our display area developed with the sup-
port of Assistant Associate Berrak Karaca Salgamcioglu was “VitrA is
creating the bathroom of the future with your stories”. We wanted
to let users know that we value their ideas and experiences in this
area. This is why we encouraged them to share their bathroom expe-
riences with us. We tried to give visitors inspiration by displaying
some of the feedback and exhibiting products that were designed
accordingly. The notepaper in the form of toilet rolls was soon flood-

ed with funny, surprising and, most importantly, inspiring input. I
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read each and every one of these notes and prepared a report to
share with my colleagues in other departments. It was a
mindopening experience to read user notes on their personal rela-
tions with the bathroom and the problems they faced. It was really

exciting to read poetry on the toilet seat and see remarks like “home

is where you go to the toilet comfortably”.

' banyo hikawnhl anlatin
Tell us your bathro

“Bathrooms We Share”Workshop, 2014, Istanbul Design Biennial
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The “Bathrooms We Share” Workshop that took place as part of the
same biennial gave us the opportunity to collaborate with partici-
pants to analyse our experiences on public toilets. Participants clas-
sified public toilets and shared their personal observations and prob-
lems. The main objective of the workshop was to analyse public toi-
lets in detail rather than seek solutions to problems. I can confident-

ly say that the information obtained was very eye opening.

VitrA For All Area, ISH Bathroom Fair, Frankfurt 2015

ISH is undoubtedly the most important international fair in the sec-
tor and in 2015 we created two bathroom settings for the “VitrA for
All”Concept. Participants’interest was greater than ever thanks to a
warm, stylish and lively concept presentation. We are already mak-

ing preparations for ISH 2017 using our new products.

VitrA For All Area, Unicera Bathroom Fair, 2016

53 July 2016 Vol-11 No-7 Design For All Institute of India



Istanbul Technical University, Turkey

Back in March 2016 we developed a “VitrA for All”’area at the Unicera
Bathroom Fair in Istanbul with the slogan “VitrA - home to products
designed for changing needs”. By using icons representing different
user types next to each product, we aimed to emphasise that a sin-
gle product could actually be used by a variety of users with the

same degree of comfort.
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Notes about the process

VitrA is the first company to manufacture special needs bathroom

products in Turkey. In this regard VitrA is familiar with ergonomic

criteria and has a certain degree of background knowledge, howev-

er, Design for All is a concept that is relatively new to most of us and

that is why it can take longer than expected to develop and test ide-

as and ultimately create new products. | think two points are quite

important for a company which intends to adopt design for all ap-

proach:

< To understand & explain how the “Design for all” concept is dif-

ferent from the concepts of Accessibility or Barrier Free: It is
very important to understand that having custom products for
disabled people is not an adequate criterion to lay claims on

this concept.

It is crucial to effectively brief sales teams who are in direct
contact. For example, although the risk of slipping or the need
to sit in the shower area can be valid for all users, the way the-
se products are presented may prevent better sales figures. In
my opinion an effective marketing strategy and purchasing ex-

perience can make the product appealing for a wider audience.

Next Steps

55

There were two main sources of motivation for us during the
development of the *“VitrA for AllI” Concept: Being one of the
first brands to talk about this concept in Turkey and stepping
forward as the pioneers of the Turkish bathroom industry.

While most of our domestic and foreign competitors chose to
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communicate with an emphasis on senior and disabled use
products, we preferred to adopt a broader approach. We want
to spread this approach and encourage other brands to follow
suit. This is why it is important to lead the way and remain in-
formative. So it is not surprising that our design and communi-
cations departments work thoroughly on our corporate com-

munication methods.

We aim to design practical and accessible products that are
compatible with the bathroom during the phase the individual
is going through. Making changes in the bathroom is not usual-
ly straightforward. Our aim is to design products that can adapt
to different stages in our lives with just simple modifications

rather than having to break down walls for example.

One of the first steps to take from hereon is to achieve a better
understanding of “VitrA for All” concept throughout the compa-
ny. We intend to inform all our colleagues with the help of

presentations and communication materials.

Reaching out to professionals (including architects, interior de-
signers and designers) is rather important so that living spaces
are designed with this perspective in mind. The guideline we
are currently preparing in collaboration with Sheffield Hallam
University Lab4livingaims to provide information and inspira-
tion to professionals about the concept of “ageing in the same

house™.

Our long term objective is to liaise with state institutions in
Turkey to raise awareness on this matter and, in the long-term,
lay the foundations for state-funded bathroom renovation pro-

jects. We continue to work on this topic.
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To be working for the development and application of the “VitrA for
All”” Concept is undoubtedly the most exciting of my responsibilities.
In an age where the future is shaped on experiences, it is no longer
adequate for brands and designers to develop ideas based on stand-
ard user profiles. 1 believe that listening and being equal to every-
one will take us a step closer to a more liveable and sustainable ex-

istence.

eEczaabasl | ViftrA

EczacibasiBuilding Products Division-VitrA

The EczacibasiBuilding Products Division operates globally and owns
a total of 15 manufacturing facilities: 9 spread out over Germany,
Russia and France and 6 in Turkey. Combined, these factories pro-
duce an average of 5 million ceramics sanitaryware, 36 million
square meters of ceramic and wall tiles, 370 thousand modules of
bathroom furniture, 3 million faucets, 350 thousand bathtubs, 2,5
million bathroom accessories, 150 thousand concealed cisterns and

550 thousand WC pan seats and covers every year.

With a wide range of products and an extensive distribution net-
work, EczacibasiBuilding Products Division currently exports its
products to more than 75 countries. It has become a globally recog-
nised supplier of bathroom products and tiles through acquiring the
Engers Keramik, Villeroy & Boch Fliesen and Burgbad, alongside
VitrA.
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The VitrA design department comprises a versatile team of profes-
sionals from a wide variety of disciplines who carry out research on
design and consumer value trends and develop functional, ergonom-
ic and aesthetic products that anticipate future needs. In addition to
bathroom products and complete bathroom solutions, the team de-

signs tiles, visual aids and exhibition spaces.

References
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Tekmile Semra Sahin is an industrial designer specializing in De-
sign for All. She had her bachelors' degree in Istanbul Technical Uni-
versity, Industrial Product Design department and Master's degree
in Design for All at Mid Sweden University. Right now, she runs her
own company in product design field and works as teacher at Mid
Sweden University, Industrial Design Department. Her company,
Candan Design, is a part of the network of Unicum - Nordic Design
for All Center, a non-profit organization consisting of members from
different consumer- and handicap organizations as well as the gov-
ernmental industrial design foundation. Unicum supports business-
es, government and organizations so that their products, services
and environments can provide higher quality of life for more people

by cooperating people with disabilities.
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Sunset in Solleftea, photo by Michael Hardt

Solleftea for All project

Designers and 5 professional test person de-
veloped a new methodology to better
evaluate accessibility requirements of public

spaces.
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Niklas pointing stinking nettles by the ramp

Various tools and systems can be used to statistically approximate
the accessibility of environments. Nevertheless, accessibility
measures should be evaluated by real people.

I was paired with Niklas in Solleftea for the project. We have been to
Solleftea, Sweden. We evaluated the accessibility of a camping area.
In the picture above, Niklas is pointing out the stinging nettles. |
was taking notes about the incline of the ramp, the width of the en-
trance, following the accessibility list 1 had. Those stinging nettles
were exactly on his hands’ height and could burn while he is enter-
ing the cottage using the ramp. | was thought to measure the space
and write down some comments with attached pictures showing the

space using the Accessibility Database system. However, the exist-
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ing system doesn’t have the necessary functionality to insert such
details. I wouldn’t recognize it myself either, unless Niklas wasn’t

with me.

Methodology

The new method proposes at least one professional test person and
at least one designer to evaluate basic accessibility needs of a space.
They would create a presentation that would allow a potential visitor
with special needs to picture the area and decide if the place is ac-
cessible to them or not. Thereby every individual gets the right to
decide for themselves and/or ask for extra services if available. [1]

First, we identified activity analysis of each space. Then, we con-
ducted interviews with the managers of these public spaces, and an-
alysed each activity according to the accessibility rules. This infor-
mation, later on, was given to managers as well. Lastly, we de-
scribed activities in text and pictures according to a checklist defined

in the report.

Short Inventory structure

Physical accessibility

All spaces are investigated;

Outside (car parks, paths, seats etc.)

Inside (Entrance, réception, toilets, seating, premises, etc.)

Location / space

Surface (of level, slope, roughness, barriers, handrails, walkways,
contrasts)

Distance

Allergies

Lighting
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Safety (emergency alarm)

Understanding / experience

Examined before, during and after the visit.

Orientation (signs, location)

Welcoming services

Professional test persons

Professional test persons are a group of people with different types
of disabilities. They take two years of education in becoming a test
person who would evaluate products and environments from the De-
sign for All perspective. Professional test persons are trained by the
Unicum Nordic Design for All Centre to point out the problem instead
of suggesting solutions. It is amazing to work with them as a de-
signer where | don’t need to dig for the problem. Whereas other test
persons describe the experience with redesign suggestions. Since
they are trained about the whole design process, they might as well
join the creative process when necessary. It is amazing to work with
them. (Read more at www.proffstestarna.se) Designers and profes-

sional test persons

Designer Proffstesterna

Johanna Eacher Semra Maonelli Niklas Micaole

Designers and professional test persons
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Screen-shots from an area at Accessibility database
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Designer

Designers have their master of science degree in Design for all. Ac-
cessibility Database Accessibility database is a system providing de-
scriptive accessibility information about places and establishments.
They have around 4900 areas evaluated (See more at http:/7/www.
t-d.se/en/TD-2/).

Project description

30 public space, 4 designers, 5 professional test persons. Solleftea
for All projects started in 2014 with initiatives from Sollefteda munic-
ipality, county administrative board, and Design in Vasternorrland.
Each designer was paired with a professional test person to evaluate
public spaces and created two reports about the site; one public re-
port describing the area with text and pictures for visitors and an-
other private advice report for the managers. Sollefted municipality
is holding Paralympics Winter World cup biannually in Sollefted,
Sweden since 2009. During the preparations, they realize the need
for a resource to respond accessibility questions from visitors and
therefore initiated this project. Therefore, as mentioned before, the
goal of this project Screen-shots from an area at Accessibility data-
base was to create a new methodology to improve accessibility rep-

resentation of a public space.

Additionally, the new accessibility reports created with this method

will help make Sollefted a tourist attraction.
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Final words

To summarize, we found that existing accessibility systems do not
provide sufficient details for complex establishments to meet specif-
ic needs of individuals. Public spaces should communicate more
about their current situation and what they could offer. It is there-
fore necessary to include subjective input from real test persons to

enhance objective tools measuring accessibility.

68 July 2016 Vol-11 No-7 Design For All Institute of India



Istanbul Technical University, Turkey

References
1. M. Hardt, “Sollefted for All project”, Study Report, Available at re-
quest, 2014

Contact
This is how we work, feel free to contact me for further information.
Tekmile Semra Sahin

semra@candandesign.se

Tekmile Semra Sahin
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New Books

Universal Design Tips: Lessons Learned from Two UD
Homes:

y - - T

Universal Design Tips
Lessons Learned from Two UD Homes

) R By Ron Knecht & John Salmen, AIA

This new electronic book from UniversalDesign.com is filled with tips
and ideas that will help guide anyone through the process of design-
ing and constructing their own Universally Designed home. The book
was co-authored by John Salmen, AlA, the publisher of Universal
Design News and founder of UniversalDesign.com, and Ron Knecht,
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whose durable, energy efficient Universally Designed house was fea-
tured in the January 2012 issueof Universal Design News.

The first section of the book deals with the planning process, provid-
ing insight on how to choose a location for the house, consider activ-
ities of daily living during planning, best use various types of design
professionals, finalize a floor plan and develop a building schedule.

The rest of the book is organized according to different areas or el-
ements of the home (i.e. exterior doors, bathing, and kitchen coun-
ters, just to name a few.) Whether designing a whole house or
simply remodeling one area, Universal Design Tips makes it easy to
quickly refer to the relevant section and find valuable tips that en-
sure success. Each of these sections includes design tips, photos and
important lessons that the two authors learned through their per-
sonal projects.

John Salmen has been working in the field of accessible architecture
and Universal Design for over 30 years, and he put this expertise to
good use when remodeling a historic property to create the Univer-
sally Designed house he and his wife hope to live in for many years.
Salmen’s “Home for the Next 50 Years” has been featured in various
media outlets: including The Washington Post, Fine Homebuilding,
AARP’s television show Inside E Street and the book The Accessible
Home: Designing for All Ages and Abilities. Now, readers will be able
to explore Salmen’s home in even greater detail and apply his expe-
rience to their own Universally Designed home projects.

Ron Knecht’s experience with Universal Design started after his wife
of 46 years became ill with cancer. As her health worsened, Knecht
learned first-hand the importance of accessibility for maintaining in-
dependence, safety and one’s quality of life. Before Knecht’'s wife
passed away, she extracted a promise from him that he would move
to a Universally Designed house located closer to their daughter.
Knecht was underwhelmed by both the houses that he saw on the
market and the UD house plans that he found online; he realized that
he would have to plan and build a custom house in order to fulfill his
promise.

China Design Index 2014
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China Design Index

ROBEST CUREDALE

China Design Index 2014: The essential directory of contacts for de-
signers Paperback — February 1, 2014 by Robert A. Curedale (Au-
thor)
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The Road Ahead, Transition to Adult Life for Persons with
Disabilities:

The Road Ahead

Transition to Adult Life for Persons with
Disabilities

Volume 34 Assistive Technology Research Sernes
Editors: Storey, K., Hunter, D.

December 2013, 318 pp., hardcover (revised 3rd
edition)

ISEN 978-1-61499-312-4 (print)

ISEN 978-1-61499-313-1 (online)

Price: €69 / US$100 / £59

Successful transition from school to adult life has always been difficult for people
with disabilities, especially in the area of employment. The vast majonty of
people with disabilities are either unemployed or underemployed with low wages
and few benefits, and many governments are struggling to find a way of
providing employment and benefits to people with disabilities without creating
disincentives to work.

This book provides strategies and ideas for improving the lives of people with
disabilities, exploring new ways of enabling a successful transition to an
integrated adult working life by providing effective instruchion and support.
Following an introduction which outlines the importance of transition services and
meaningful outcomes, topics covered in the remaining chapters include: person
centered transition planning; enhancing competence and independencs;
employment assessment and career development; collaboration between
agencies for a seamless transition; independent living and supported living; and
community functioning skills.

The book will be of interest to all those who work with transition age students as
well as those who work with adults with disabilities and want to enable them to
have the best life possible. To paraphrase Helen Keller: "People with disabilities
not only need to be given lives, they need to be given lives worth living.”
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Design for All, Aree DiRistoro:

Luigi Bandini Buti

B DESIGN FOR ALL
AREE DI RISTORO |l caso Autogrill |

=
EINTTOHE

Luigi Bandini Buti

DESIGN FOR ALL | AREE DI RISTORO | il caso Autogrill |
Maggioli Edifore. 2013

http://shop.wki it risultatoricerca.aspx?indizioricerca=ligitbandini+buti

This book has been born following the collaboration with Autogrill that, for its new facilities
"Villoresi Est", has developed an innovative, Design for All oriented project. We then realized that
the cares foreseen for "all” would not be noted by "the majority”.

If you are not on a wheel-chair, or blind, or you are not travelling with a large family or you don't
have to look after your old grand-father. you will not be able to appreciate many of the attentions
included into the project. It was therefore necessary to make more visible the virtuosity of the
planning process and its results, which may not appear obvious to many people.

This publication is not meant to be a mere description, it is rather a critical analysis of the Villoresi
Est rest area, included in a context that wants fo examine in depth the methods and the means of
Design for AlL

Its main objective is therefore to use the "Autogrill case” to investigate the necessary steps fo
develop projects Design for all oriented. hopefully in an authoritative way.
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Accessible Architecture, A Visit from Pops:

Accessible Architecture
A Visit From Pops

Edmarnton Archifect publishes - Adolt Children's Book—Accessible
Architecture: A Wisit From Pops.

Edmaonton Archigec: Ron Wickman launches his first book litled: Accessible Architacture: A Visit
Fram Pops at the City Room in Ci#y Hall, Tuesday, March 18 at 6 p.m. Ron, son al the lale Percy
Wickman, MLA Edmonton-Rutharford 15989-2004, i3 8 atory wetten an the fecus of Percy and his 3
grandchildren. Ron & best known for his accessible design. His most recen! endeavor published
by Semma B, Puldishing drawes on this knowledge. Edmonton draughtsman Jared Schmidis
llustrates with wit and precision the peed for a house lo be visdable by everyone.

As a child, Ron Wickman leamed firsthand aboul the need for accessibility. His Tather bacama
paraplegic after being injured by an industrial accident. Fon wheeled his father into many
Inaccessible places. & longtime Edmonton City Councllar Percy YWickman advocated for peaple
with disabiliies throughout his life,

Ron Wickman studied architeciure in Edmondon and in Halifax, Mova Scofia, specializing in barriar-
free design, designing houses and public spaces that were bath beautifil and acoessible

Accessible Architecture: A Visit From Pops—Is en adult children's boak, which demonstrates
the three principles for ensuring a house can be visited and enjoyed by everyone egually, including
those with a disabilty. Following VWickman's design and renovetian also enables hameownens o
age in place,
Wisitability principles include

= the fropt entance must have no steps;

= all main fioor doors must be at keast 367 wide

= an accessible washroom must be on the enrancea floor,

Accessible Architecture: A Visit From Pops, by Ran Wickman, illusirated by Jared Schmidis
and adited by Sarah Yates, is published by Gemma B. Publishing, a Winnipeg-basaed publishar.
Gemma 8. Publshing creates herces and heroines living with a disability, In both fiction and non-
fiction. The book will be launched at Edmonton City Hall, March 13 at B p.r, and avaabile [ater ai
Audrey's Books in Edmonton

Ron Wickman will ba avallable for Inlerviews afler the press confercnce al Gity Hall. His lecture at
the Buidex Conference, Edmontan Expo Centre, Morthlands will be held Weadnesday, March 15 at
2:30 pum.,

Accessibie Architectire: A Visit From Pops ISBNST78-0-991697-0-8 seils for $20.

= A —

For additional information, contact:
Ran Wickman

Architect

TBO-430-2935
E-mall_ovigkman@ishaw.ca
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The Politics of Disability by Peter Gibilisco:

The Politics of
Disability
A MNeed for a Just Society

Inclusive of People
with Disabilities

Ehy

1§ 513
1, L1

PeTER GiBiLisco™

This book will retail for a recommended price of $19.95 USD ISBN 978-1-
77143-155-2, with an ebook version also available at a recommended price
of $7.95 USD ISBN 978-1-77143-156-9. You'll be able to buy it from all the
usual places - Angus & Robertson, Bookworld, Fishpond, Amazon, Kobo,
iBookStore, and Google's Play Store, amongst others.
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Cultural Revolution by Maurice Barnwell (Author):

wfud e in Sesiggn end culfurs 5

Cultural
Reveolution
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Methods, tools, applications. Volume 1-2 (Steffan,
2012):

Design for All — the project for everyone. Methods, tocls, applications.
Volume 1- 2 (Steffan, 2012)

The publication highlights the multidisciplinarity and cross-disciplinarity of the
Design for &l approach, both in terms of issues addressed and of field of
application. The accessibility of places and objects = nowadays a minimum
requirement: it is only the starting point to allow their use by the widest range
of people possible. Through prefessional experience and research. the paper
tackles problems, methodeologies and werking tools, benchmarks.

The first wvolume covers the main areas of ressarch and presenmtz zome
examples at wurban scale; the second wolume illustrates examples of
architecturzal design, products, services, university education,

The lack of compliance of the built environment and of the products, with
neads that can be very diferent, causes a state of handicap. The lack of ability
iz a handicap only if the project has not taken it into account.

With these books we intend to stimulate debate, in-depth research, specialized
studies, so that Design for All can be increasingly known and applied in more
and more research and professional areas.
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Published in Italian in December 2012 by Maggioli Editore (Santarcangelo di
Romagna RN, Italy].
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“Ideas, avan good ideas, founsh only whan practibionars commil to sharing their sxparencas,
perspechives and sspirations. By organizing this publication and convening a distinguished
intarnational group of condribibors, Editor [eaballs Tiziana Steffan halps o asiabish the
current state-of-the-art and affirms the significant polential of Design-for-All, She aiso delivers
frash mspiration fo an expandad sudience critically important o angage iIF Design-for-
AllfUniversal Design is bo réalize il promise in the coming pears.(.. )We salule Editor Staffan
for her passion, focys and hard work fo bring this vaiusble condribibion fo Fruftion.”™ [Valerie
Fletchear)

78 July 2016 Vol-11 No-7 Design For All Institute of India



Istanbul Technical University, Turkey

Universal Design in Higher Education:

“Fresh, comprehensive, and engaging, Universal Design in
Higher Education is expertly written, thoughtfully crafted,

and a ‘must-add’ to your resource collection.” E::::gﬂ“
—STEPWAN L SMTH, EXECUTIVEDIREC TOR, ASTOCIATICN O8N MIGHER EDUCATION AMD DEARILTY Prass

UNIVERSAL DESIGN IN HIGHER
UNIVERSAL DESIGN | - En e AT ON

IM HIGHER EDUCATION

From Princigles to Practice From Principles to Practice, Second Edition
EGITED BY SHERYL E. BUBGSTAHLER - FOREWORD BY MICHAEL K. YOUNG

Sl by This second adtion o T classic Unfvesal Design i Highar Education & &

Sharyl E, Burgitahler Comprehen s, Up-to-the-minute guide for creating fuly aooes sible college and

universty Do grams. Th second edition has besn Toroughly revised and ex-
pnded, and | addmsss o men b ohanges in uniwes ties and colleges, the
v, aind WChinciogy.

A5 e numbaes of paorke with disabilities attend postsecondary educalonal
institutions, thee haw been Incraaced afiorts o maks the Ll sray of casses,
Serviois, and Dengrams access e t0 ol students This mvised & dithon provide s
both a full survry of thiss measdms and paxctical guidance hor schaols & they
WO i turn the goal of unisersal aocess Ry i & reality. A4 such It makes an
irochies e il ConEribuBoen R0 the growing body of Ieratum on speecial education
and univirsal desgn This book will be of paerthoular value touniesly and ol
e ge administators, and o special sducalon researchirs, taechers, and activists.

Farewird by Pithinl I Toung.

A ioromnme  EUVLE BURGSTAMLER & an atfllaw professor inthe Collige of Education at

el pisoremaas e UNhEmly o Washingion in Sealle, and lounder and director of the univer.
sity's Disabiities, Dpposun s, Inemebeoring, and Technology (D0-T) and
Access Technology Canters

SAVE 20% when you

mention sales code UDHETS “Sheryl Burgstahler has assembled a great set of chapters and
authors on unbversal design in higher education. It's a must-
{(OFFER EXPIRES 18/ 2018) have book for all universities, as it cowers universal design of
instruction, physical spaces, student services, technology, and
prow ides examples of best practices.”

= A Tkt (L TS, o SRR O F CO P LUTIRR Dy ORMATIORN BCI BN OB S, TOME Oh UWERETY,
D O LT 0 e L 5 Dl Tolkel. AR SRR TV TR INLAGA AR D AATY

ORDER HERE

YOUR INFORMATION BILLING PLACEYOUR
ORDER
) ETE
Wl
ADDRLEE DF. T o
[ | .
FAE e rp— URBRATTIET
| LATRAININED (RITHOE UEN
TELIFeiag Ekil i
ORDER DETAILS BT T
L
L LT P e RO Co
SHIPPIE oM fobY BAd-abB 09—
SulTaTaL D LT
] 4% J250 WL, SL7 0 wLeE :\rnu.u:lmu'wumul
-- G FEH
camas  §785 45D TR - [ e mwcussm A iV SRR A
emicx TS0 BAED gy MR T -G FRAETR PORLIER G FITCHIEE, B, D0
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Disability, Rights Monitoring and Social Change:

o 0 DISABILITY,
2\ HHSHONTORNG
N . ANDSOCIALCHANGE

 Buildimg Power out of Evivence

Marcia H. Bbux

Paula & Finto,
*and Githan Parekh
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Product Design

A course in first principles

Amazon.co.uk

http://www.amazon.co.uk/Product-Design-course-first-
principles/dp/1784562939/ref=sr_1 fkmr0_1?m=A2U321JN96EO0UZ&s=merchant-
items&ie=UTF8&qid=1456434788&sr=1-1-
fkmrO&keywords=Bonollo+Prrroduct+Design%3A+A+course+in+first+principles

Amazon.com

http://www.amazon.com/Product-Design-course-first-
principles/dp/1784562939/ref=sr_1 sc_1?ie=UTF8&qid=1456434322&sr=8-1-
spell&keywords=Bonollo+Product+Design%3A+A+course+infirst+principles

Product Description

In this book, Elivio Bonallo takes us on 2 'learning journey' about design including a scholarty explanation of the characteristics and power of the design process. It provides valuable insights into the attitudes,
knowledge and skills that underpin the design discipline at an introductory level of expertise, and has been developed to meet the needs of aspiring designers in many areas including industrial design, design and
technology, art and design and architecture, Elivio uses an operational model of the design process - along with related educational strategies, learning outcomes and an ordered set of design briefs - to develop a
systematic, problem-based method for learning design from  first principles viewpaint. The beauty of this approach is that it brings structured learning to aspiring designers whilst being mindful of diverse cultures and
backgrounds. Each part of this book encourages self-expression, self-confidence and exploration: it is has been carefully designed to take the reader on a highly mativating journey of design thinking and creativity,
supported by excellent sample solutions to design problems, lucid discussions and extensive references. These solutions, developed by design students, serve as novel examples of how to solve real problems through
innovative design without restraining creative freedom and individual personality. The design learning method and strategies in this book will greatly assist design and technalogy teachers, students of design, aspiring
designers and any individual with an interest in professional design practice.

| cannot recommend this book highly enough, it was a complete lifesaver throughout my undergraduate studies and honours degree and now continues to
serve me well as | move into industry practice. The content is easy to understand and follow, providing a practical guide to understanding design principles
and every aspect of the design process. It includes great project examples and reflects the wealth of knowledge and experience possessed by this
accomplished educator. | have purchased multiple copies of this book for peers and would suggest any student who is studying a design discipline to pick
up their own copy as this has quickly become the most useful book in my design collection

Comment Was this review helpful to you? | Yes | | No | Report abuse

Trirvriris A 'Must Have'.
By Amazon Customer on 7 April 2016

As a Design Education professional of many years standing, | endorse this book without reservation. It is comprehensive, lucid and above all, useful in a
very accessible level at the coalface. Professor Bonolo has an enorrmous cache of experience as an engineer, designer and design educator and his
experience is well demonstrated in this book. A 'must have’ for anyone in the business of educating or being educated in the product design arena.
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The Failure Project: The Story of Man's Greatest Fear

Anup Kochhar

iy
FAILURE
PROJECT

THE STORY OF MAN'S GREATEST FEAR

This amazing, comprehensive and compas-
sionate book helps us understand the anato-
my, psychology and management of failure -
the greatest, and often the most secret, fear of
Man.

Failure destroys lives. It damages confidence
and crushes the spirit. Throughout our lives
we endeavour to manage our thoughts, actions
and results so as not to be branded as failures.
Despite our best intentions, life does have a
way of throwing curve balls and surprising us.
Things do not always go the way we planned
or wished for. Failure happens. And it will
continue to happen. For most people failure is
akin to a dreaded disease that must be pre-
vented at any cost.

Failure is like fire - it has the power to singe
or destroy completely. Few of us remember
that failure can also be harnessed creatively.
All that it requires is a different perspective.

What do we know of failure? More important-
ly, how much do we know about it? The first
step to overcoming our inherent fear of failure
is to know the enemy - inside and out.

The book is now available in paper back and as an e-book from Amazon

http://www.amazon.in/Failure-Project-Story-Mans-
Greatest/dp/9352015789/ref=sr_1 1?ie=UTF8&(id=1461578229&sr=8-

1&keywords=the+failure+project

http://www.amazon.in/Failure-Project-Story-Mans-

Greatest/dp/9352015789/ref=sr_1_1?ie=UTF8&Qqid=1461578229&sr=8-

1&keywords=the+failure+project
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My name is Bruno Aguiar, I’'m a researcher at Instituto Superior
Técnico under supervision of Prof Rosario Macario, and I’'m develop-
ing an investigation about the impact of mobility and accessibility in
the quality of life, social support and health.

Health, quality of life and independence are fundamental values for
the life of the individual as well as mobility and accessibility. The in-
tegration of good conditions of mobility and accessibility are crucial
for the human being, because it will provide easy and convenient ac-
cess to desired services as well as social integration.

The survey presented below is part of a research on transportation
and quality of life. This study aims to have better knowledge about
the impact of the transport on people’'s quality of life.

It should be noted that your participation is completely voluntary
and you can quit at any time or refuse to participate.

The data you provide to us will be treated as fully confidential and
will be in safe place where only those responsible for the research
may access.

In order to make this investigation possible, 1 would like to kindly
ask for your collaboration to fill out an anonymous online survey
that can be accessed by clicking the following link:

English version:http://goo.gl/forms/u2Th7Mcgpl
Portuguese version:http://goo.gl/forms/4bnrNokjHf
Thank you for your kind cooperation.

Bruno Aguiar
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1.
Lack of affordable, accessible adaptive clothing
creates barriers for people with disabilities

The U.S. clothing industry is a multi-billion dollar industry, but for
the millions of Americans with disabilities and their families, a lack
of options in the apparel industry presents daily challenges. Now re-
searchers from the University of Missouri are looking at the relation-
ship between apparel and marginalization for people with disabili-
ties. Allison Kabel, assistant professor of health sciences in the
School of Health Professions, found that the lack of adequate, acces-
sible apparel created barriers for people with disabilities from en-
gaging in their communities. She identified the need for innovation
in design, production, distribution and sale of adaptive clothing.

“While it may be an afterthought for some, clothing and appearance
are not trivial,” Kabel said. “What we wear matters in how we partic-
ipate in our communities. Job interviews, court appearances, team
sports and formal events are just a few examples of times when
standards for appropriate dress exist. For people with disabilities,
the lack of adaptive clothing is not just a burden, it is a barrier for
community participation.”
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Kabel and Kerrie McBee-Black, instructor of textile and apparel man-
agement in the College of Human Environmental Sciences, analyzed
interviews from a focus group on the topic of clothing and how
clothing impacted their lives. The key findings from this study identi-
fied apparel-related barriers for people with disabilities that fall into
three basic categories: mechanical and functional barriers, cultural
barriers, and sensory sensitivity barriers.

The mechanical aspects of getting dressed were found to be a signif-
icant challenge for people with disabilities and their caregivers. Zip-
pers, buttons, shoe laces and fabric texture often present challenges
for those who live independently. Others reported problems when
trying to find clothes that fit. In one example, a child with Down
syndrome had to have her clothes attached with safety pins to pre-
vent them from falling off, due to a mismatch between her body pro-
portions and current clothing industry sizing.

Cultural issues present other obstacles for caregivers for people with
disabilities. A female caregiver for a male stroke victim from South
Asia struggled to care for him when he lost his ability to put on or
take off his own shoes or socks due to nerve damage. This was due
to cultural prohibitions around the touching of feet. Focus group par-
ticipants also identified challenges from trying to dress children of
all ages with sensory sensitivities, particularly those with autism.

“Participants of the focus group had no shortage of examples to
highlight apparel-related barriers in their day-to-day lives,” Kabel
said. “In many cases, the only options are custom-made clothing,
which is not accessible due to high costs. Affordable clothes that can
be mass produced are necessary to address specific apparel-related
barriers identified in our research.”

The study, “Apparel-Related Participation Barriers: Ability, Adapta-
tion and Engagement,” recently was published in Disability and Re-
habilitation. Jessica Dimka, research fellow in the Department of Ep-
idemiology at the University of Michigan also contributed to the
study. Kabel’s future research will be focused on the potential for
universally-designed apparel and adaptive clothing.

2.

Uttarakhand to get India’s first Commission for
protection of rights of persons with disabilities

DEHRADUN: Uttarakhand will become India’s first state to form
Commission for protection of rights of persons with disabilities as
state cabinet gave its nod today. The proposal was forwarded by
over 30,000 disabled person who went on strike from June 19 on-
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ward with their top most demand to create commission along with
18 additional demands ranging from increasing monthly pension to
providing vocational education to students with disabilities of class
IX and above.

These people had been demanding parity in all the spheres of life
and pressed on the need to get quick justice. They were citing the
need of a Commission from past two years. Reacting on their de-
mand being fulfilled, Sonia Arora (36), wife of Sandeep Arora (41), a
deaf person who was spearheading the initiative from past two
years, “We are extremely happy that Commission constitution has
been approved by the CM. Tomorrow we all will go to thank him on
the behalf of all the 1.85 lakh persons with disabilities of
Uttarkhand.”

While speaking with TOIl, Dr Satendera Kumar, the man who un-
locked posts for persons with disabilities with disability in India by
challenging UPSC, said, “It is a welcome move and it will be effective
if it is headed by a person with disability and also, 50%6 positions are
filled by persons with disabilities . Other states of India should take
a cue from the initiative of such a newly created state of India and
form commission to add persons with disabilities with mainstream.”

The initiative is much appreciated considering the terrain of
Uttarakhand and the difficult geography of the state which often en-
velopes many crimes especially against these persons with disabili-
ties , he added.

Meanwhile, the disabled people of Uttarakhand often complaint
about the fact that due to governance of revenue police rather than
regular police their legal rights were being trashed in spite of
henious crimes such as rape and molestation, espeically in hill dis-
tricts.

India has Persons with Disability Act 1995 as per which in all the
states there is a office of disability council but bureaucrats are
spearheading the council with which these persons with disabilities
were not happy. In Rajasthan after agitation of couple of months, a
person with disability was made head of the Commission else earlier
it was being headed by a normal person.

Speaking about the need of commission, father of two chidlren with
disabilities from Pauri, Ajay Rautela (53), said, “This move has given
me a ray of hope that my child with hearing disability will have at
least secure life and my daughter with disability will not face dis-
parity in different walks of life due to her blindness.”

(Source: Times of India)
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Programme and Events

Photo: Delfino Sisto Legnani.

Graphic Design: Groupa Ee

FARAWAY, SO CLOSE

25th Biennial of Design
Ljubljana, Slovenia
25.5.-29. 10. 2017

The 25th edition of the Biennial of Design in Ljubljana is set to strengthen its role as an interdisciplinary collaborative plat-
form where design is employed as a catalyst for change.

BIO 25, under the title Faraway, So Close, will be curated by Angela Rui, a Milan- and Rotterdam-based design critic and
curator, and Maja Vardjan, curator of Museum of Architecture and Design (MAO).

In line with their focus on the humanistic side and expression of design, they will use the Biennial to decode through de-
sign the effects of environmental changes, asset migration, and reactions to the systemic crises.

In the face of the total failure of the theory of Positivism, we are now forced to confront the crucial and still largely hidden
meaning of the consequences of “post-modernization”, for which the city seems to have lost its authority as the territory
where we look to find the source of quality existence.

Small changes are already taking place and gaining ground, and new inputs are slowly modifying our urban and rural envi-
ronments. New frictions emerge out of the co-habitation of remote meanings and contemporary habits, as we look for new
territories to signify, places to re-inhabit, ancient relations to re-enact, basic coexistences to re-imagine. Can this friction
between distant conditions produce new scenarios for a different present time?

Along with the main subject-themes of the biennial, BIO 25 will de-centralize and will be interpreted as a shift towards new
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territories to be seduced by research and discourse, as well as by the idea of an event with which to produce knowledge.
In the age of super information consumed in real time, the challenge of a biennial becomes increasingly closer to real con-
ditions of everyday systems; to provoke and challenge the paradigms related to design and architecture through their
pragmatic application, acting as a “permanent work in progress”.

Slovenia, in accordance with its geographical conditions, will perform as a paradigm to stimulate, discuss and test the
status of this global shift.

SAVE THE DATE FOR THE 25TH BIENNIAL OF DESIGN

Open Call 12 May - 5 July 2016
Kick-off event 15 September 2016
Process Autumn 2016 — Spring 2017
Exhibition 25 May — 29 October 2017
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14th Participatory Design Conference
13- 19 August, 2016
Aarhus, Denmark

. 4th
R International
| r Conference
_ ., on

, User Science

and Engineering

MELAKA. MALAYSIA

23-25 August 2014
unbounded
0

Typography Day 2017

Department of [ntegrated Design,

University of Moratuwa, Sri Lanka.
23rd - 25th Feb 2017
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Real People,
Real Lives,
Real Progress

DISABILI T‘HN CLEX

PHOTO COl

Spongored by Kow Moy Magazey
and PhotoAbility.net Stock [masges

We are looking to break the mold and discover the best inclusive photos that will change
e way the public, advertisers, magazine editors ond business owners see alzability,
Your images can help ellminate soclal, structural and professional barrlers!

Imaqes should depict real people with disabilities of all ages in the following cateqories:

1. Lifestyle anctivities {dinnes with friends. gardening, woeking, parenting, or enjoying a hobby)
2. Travel

¥, Cratie junusual places, stylized, cneative uwie of whedlchair parts, relisctions, thadow, o]
4. Sporis

5. Businessheducation

6. Portraits

Thae gorvkied =il ran o 4 menill, froen Seplamibay 1 o Decembi J1 200 5 W'l ssncunce manisly
wirrui Corilirve ] o] Kbt G aiecl Pl iy Than Felaruiiry 350 0 Lo off Mirm Womrty

NN

Ity whrwr D E O TR & 5O T

Firmalald sred windsnes will be poiiahed on FRolcebdfy e Epou recedve royalBin for bmages woid]

Firudrily pradl wirsterd s vl D leafuned i% 0 speial gallery on Pttty far

WiaRaag Wi, wAll Tk Piabditibaatd bi Hiee Witam 5 e

Gttt Py vivireis) sl reg 4§ 3300 ot grlos ained & it i Py Bcmm,re bt sk shee Cotsra Porin invsgs

ik B Likon wilh a Clram

July 2016 Vol-11 No-7 Design For All Institute of India




Istanbul Technical University, Turkey

WE WANT TO HEAR FROM YOU

1 8 4 5 people have participated from

1 § 7 Ccountries

The World Huma . r meetthe n affi by ts and disasters.

DEZ1CN

DESIGN EXPERIENCE is an initiative conceived by designers, made possible through design-
ers and directed to designers.

We organize a one-week intense seminar in Barcelona where we explore the main concepts of
Office Management, Project Management, Teamwork, Customer and Space Psychology, Crea-
tive Process, Sustainable and Ethic Design.

Important Barcelona designers will open the doors of their offices for us, will show us their con-
struction sites and will tell us about the way they work.

We organize visits and round trips in the most important factories, showrooms, retails, places

and sites in the area of Barcelona.
We discuss in a design environment about the most advanced topic about the design process
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Internationa

Labour

Qrganizatior

International Labour Organisation (ILO) — Ministry of Tourism — Red Sea
Governorate — Egyptian Hotel Association

Red Sea Accessible Tourism Competition 2016
“Tourism for All"

FOCUS

Typographic Culture

TYPE OF CAMP
Cultural Immersion Learning

GROUP SI1ZE
12

PRICE

July 2016 Vol-11 No-7

SPECIFIC DATES
January 2017

LOCATION

Chennai and Delhi

Registration starts on
September 1, 2016 (@ 12:00 AM
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Pacific Rim International Conference on
Disability and Diversity

The Pacific Rim International Conference, considered one of the most *diverse gatherings’ in
the world, encourages and respects voices from “diverse™ perspective across numerous areas,
including: voices from persons representing all disability areas; experiences of family
members and supporters acrazs all disability and diversity areas; responsiveness to diverse
cultural and language differences; evidence of researchers and academics studying diversity
and dizability; staries of persons providing powerful lessans; examples of pragram providers,
and; action plans to meet human and social needs in a globalized warld.

NAS IST
DEINE
DIMENSION?

ALLES IST
DREI-
DIMENSIONAL.

Joseph Binder Award 2016
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Organisation und Information

designausliia

designforum Wien / MuseumsQuartier
Museumsplatz 1, Hof 7

1070 Wien

Osterreich

1 wr—

:
ico-D e, BEDA ===

In Kooperation mit:

LHAIT
aia 9 ILLUSTRATOREN Knowtedge J(1T1 [F CRAPHIC
0 wr  mstongesdpes O oumsmoiey,  BDG il CECH VAT GRAPE

oo INTERACT
¥~ 2017 MUMBAI

6th IFIP TC.13 International Conference on Human-Computer Interaction -

INTERACT 2017

Theme: Global Thoughts, Local Designs
at IDC, IIT Bombay25-29 September, 2017http://interact2017.org/

' Eﬁﬁ2@16

 PATHMAKING

MINNEAPOLEKS

Minneapolis, Minnesota
e K i U Aua 29 - Sept 1
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m / U [ [ C h Cybethion 2016 Homepage

Cybathlon Symposium, October 6, 2016

14™ PARTICIPATORY
DESIGN CONFERENCE
15-19 AUBUST 2016 | ARHUS, DENNARK

The 13th International Conference on Cooperative Design, Visualization and Engi-
neering Oct. 24-27, 2016, Sydney

Email: cdve2016@cdve.org

Web: CDVE2016: The 13th International Conference on Cooperative Design, Visualization

and Engirlgg[i_ng _
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International

NCE ON DESIGN

2016

International Conference on 3D Printing and Rapid Manufacturing
atthe School of Fashion and Design, GD Goenka University, Sohna, Gurgaon, Haryana,

17- 18December2016
http://www.designconference.in/

THE NORWEGIAN CENTRE

FOR DESIGN AND ARCHITECTURE

Innovation for all

Innovation for all 2016
- Conference and workshops in Inclusive Design

T oot e

;.; to be SiII'IpIE'
£ Youneed

beinteresing. m g

- —
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Registration now

" “ open

JI.'I'INIATI'
«CCQLA

n‘i-:? PDES
A

A,
AWARDS
MAIN CATEGORIES

Application accepted from 28 April to 30 September 2016

For more information visit www.ciidesign.in or

Contact Ms. Pooja Sanchala T.: +91 124 4592060 Ext.: 442 E.: pooja.sanchala@ci
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Urban Transport strategies
for Sustainable development

14-16 December 2016
Italy

3 Day Workshop:
'Exposure to Product Design and Innovation'

25 - 27 August 2016 at IDC, IIT Bombay
http://www.idc.iitb.ac.in/events/expo-pd-in-2016.html
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TypographyDay2017 Focus on 'Typography and Diversity'

23- 25 February 2016

by Department of Integrated Design, University of Moratuwa, Sri Lanka at

Colombo, Srilanka Call for Abstract for Papers (deadline 31 August 2016)

Call for Poster Design (deadline 31 October 2015) http://www.typoday.in

The 3rd Edition of Alpavirama Asian Short and Documentary Film Festival
(http://www.nid.edu/alpavirama/index.html), organised by the Film & Video depart-
ment of the National Institute of Design is going to be held between 4-8 October,
2016 at its Paldi, Ahmedabad campus.

Entries are invited from students/amateurs/professionals below 30 years of age for
the SOUTH ASIAN COMPETITION section of Alpavirama 2016. Short fiction and doc-
umentary films, not-less-than 5 minutes and not-more-than 30 minutes long are eli-
gible to participate. The film(s) should have been produced on or after 1st August,
2014 and should have been directed by a citizen of any of the following countries:
Afghanistan, Bangladesh, Bhutan, India, Maldives, Myanmar, Nepal, Pakistan and Sri
Lanka. Animation films are not eligible.

The last date for receiving the completed entry form along with the preview material
is 1st July, 2016.

Principal Faculty & HOD, Film & Video, NID
Festival Director: Alpavirama 2016
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Dirishti 2011

A b Drishti 2012
Drishti 2013
Drishti 2014
Drishti 2015

Drishti 2016
Creative Contest

to promote

. ge donqtlon

do you know?
more then 5 Million
people are waiting
for eYe donation

p 0 Ster entries are invited till
de Si gn 29 September 2016

for more information & submit entry online check -
drishti.org.in | icareinfo.in | antardrishti.org
email us at

B o
!qu_gig!j.o drishti@antardrishti.org L

100 July 2016 Vol-11 No-7 Design For All Institute of India



Istanbul Technical University, Turkey

Job Openings

1.Job Opening
prof. CD Naiju, Associate Professor, VIT University, Vellore, TN.

The School of Mechanical Engineering at VIT University Vellore is planning to start
M.Des in Industrial Design from this academic year. Hence there are opportunities
for experienced designers to join as faculty members.

Detailed Job Posting >> http://www.vit.ac.in/about/career#
Pay Scale >=> http://www.vit.ac.in/about/career#payscale

For further clarifications you may contact Prof. CD Naiju, Associate Professor, VIT
University. naijucd@gmail.com 9443330174

2.Job Opening

Turian Labs is a Research and Innovation Consulting brand of Onio Design Pvt.
Ltd., that helps organisations discover new opportunities and reimagine them-
selves with the changing times.

Turian Labs team has been working with some great brands & organizations in-
cluding Volkswagen, Google, Microsoft, Suzuki, Hyundai, LG, Samsung, Godrej,
Usha, Otis, Kohler & TEKES (Govt. of Finland).

Currently, we are looking for a candidate to work with our research team dedicat-
ed to the Google account at our Pune office. Expect talented peers working on
global challenges, five days a week work-schedule and a will to go to any extent to
make sense in the work.

JOB: SENIOR DESIGN RESEARCHER (UX)

We are looking to hire an experienced Design Researcher (Min 2 years prior expe-
rience of working in a team, in the similar capacity, is expected).

Candidate would be a graduate/post-grad in any discipline of design from a reput-
ed college. Job would involve traveling to different cities, meeting people across
the strata and conducting user-interviews, collate insights and build compelling
cases for innovation. Candidate would be involved in observing patterns in conver-
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sations/pictures/data and abstracting insights and models to add up to innovation
strategy. Concept testing of various mobile-phone applications would be an im-
portant part of the role. The candidate would be skilled in spoken and written Eng-
lish communication with clients, well aware of the global issues, would be tech-
savvy and a stickler to details.

Interested candidates must write to me directly with a short write-up about them-
selves (SoP) and with a detailed resume. Send the requisites to
manoj@turianlabs.com

Manoj KOTHARI | &« HISRT
NID AED-PD 1997 + 11T Bombay 1992 —B.Tech. Mech.

http:/7/www.turianlabs.com | Twitter@turianlabs

3.Job Opening

Looking for professional product photographers in Bangalore for an assignment
with one of my clients. The requirement is to capture multiple images of the actual
product and its various configurations in use, for marketing requirements. Expec-
tation of quality is very high.

I appreciate if anyone would share contacts or references from their experi-
ence/network

4. Job Opening

We are looking for Graphic Designers at various levels and Design Managers. Pro-
file and brief job descriptions are given below:

Senior Graphic Designers: < Should be graduates/post-graduates from reputed
design schools with a minimum of 6+ years of experience working on branding
other areas in communication design. = Should have excellent communication
skills and wide knowledge of design trends, both local and global. =« Responsibili-
ties will include mentoring the junior designers in the team, attending client meet-
ings/briefings, and planning and executing timelines/deliverables successfully.

Junior Designers: < Should be graduates/post-graduates in Graphic Design with
2-4 years of experience working on brands and other areas of communication de-
sign. = High level of skills with graphic tools is a must. = Will be required to handle
projects individually and work on teams with others.

Design Managers: =« Should be graduates/post-graduates in Design Management,
Business Design or other related areas with a minimum of 3 years experience. =
Will be required to assess client requirements, write design proposals, convert de-
sign enquiries to design assignments, carry out design research, develop design
brief, plan project execution with creative teams, monitor project progress and fi-
nancial closure.
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Compensation package for all positions will commensurate with qualifications and
experience and will be comparable to the best in the industry. Those interested
may send their CV to: mgd.nair@idiom.co.in

5.Job Opening

We are looking for a consultant Manager Ux for an onshore/offshore Ul/UXx pro-
ject to be done from our Bangalore location.

Expected to:

1. Do stakeholder workshops (onsite/remote..)

. Prepare heuristic evaluation,user journey,wire frames ...

. Track project milestones & deliverables

. Have 8+ years Ux work experience

o M WD

. Knowledge of current web & mobile Ul/Ux standards/frameworks etc..

Good to have:

1. Financial domain experience

2. Ready for visit to client location

3. Experience with end to end Ux implementation coordinating with Visual design-
ers & developers

Tel : +91-944 9565 744
+91-80 4095 3785
Email : sam@neointeraction.com

interaction

T Imedlia desgn seraoaes

6. Job opening.

MAMI (Mumbai Academy of Moving Image) is looking for a graphic designer who
will develop all social media collaterals as well as handle some of the festival
communication. This is a full time position based out of Mumbai and we are look-
ing for a candidate with 2-5 years of experience.

Interested candidates can send in their resumes and portfolio

to kalpana@mumbaifilmfest.com

7.Job opening.

We are looking for Retail Designers on Project basis in Delhi.
Freshers can also apply.
Firstouch Solutions is an end to end solution provider for Branded Retail brands.

To know more about us you may visit www.firstouch.in

8.Job opening.
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Design and user experience (UX) are at the forefront of everything we do. The job
of an Interaction Designer is to envision how people experience our products and
bring that vision to life in a way that feels inspired, refined and even magical. In
an Interaction Designer role, you’ll tackle complex tasks and transform them into
intuitive, accessible and easy-to-use designs for billions of people around the
world—from the first-time user to the sophisticated expert. Achieving this goal re-
quires collaboration with teams of Designers, Researchers, Engineers and Product
Managers throughout the design process—from creating user flows and
wireframes to building user interface mockups and prototypes. At each stage, you
will anticipate what our users need, advocate for them and ensure that the final
product surprises and delights them.

The web is what you make of it, and the Chrome and Apps team is helping the
world make more of the web. From open-source pros to user-experience
extraordinaires, the team develops products like Chrome OS, Gmail and Google
Docs that help users connect, communicate and collaborate with others. Our con-
sumer products and Enterprise platforms are giving millions of users at homes,
businesses, universities and nonprofits around the world the tools that shape their
web experience -- and changing the way they think about computing.

Responsibilities

= Define the information architecture and design language of products, and en-
sure this fits into the overall tone of Google's communications while also
working effectively in the challenging and broad technical environment.

« Be responsible for all stages of design, and think strategically while executing
with great attention to detail.

= Work with Product and Engineering teams to drive long-term vision and meet
goals, and also to decide the strategic priorities for products.

= Institute excellent operational processes so that Design and Engineering
teams work closely and effectively together. Manage external contract design-
ers, wherever necessary.

« Detail the workflow experience of our users, and design compelling knowledge
and entertainment products for global emerging markets that cement Google's
relationship with our users.

Qualifications

Minimum qualifications:

« BA/BS degree or equivalent practical experience.

Preferred qualifications:

* MA/MS or post-graduate degree in visual communication, product design, in-
dustrial design, or information design.

* Experience in designing usable web-based and/or mobile interfaces.

* Experience using Photoshop or Fireworks.
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* In-depth knowledge of HTML, CSS, and JavaScript.

=« Knowledge of cross-browser issues and strategies for designing compatible
User Interfaces (Uls).

9. Job opening.

We at Designflyover (DFO) are looking for Product Designers and Design
Engineers to join our awesome team at our Mumbai office.

If this opportunity is of interest to you, request you to send your resume along
with your portfolio (preferably a link to your online portfolio)
to joinus@designflyover.com

Profiles -

Product Designer:

1. Bachelors or Masters degree in Product Design with 1-3 years of relevant
work experience.

2. Passion for design, excellent problem-solving skills with a focus on attention
to detail.

3. Good at communicating ideas with sketches and translating the same into 3D
CAD Models.

4. Understanding of manufacturing processes, materials (Plastics and Metals)
and mechanisms.

Design Engineer:

1. Mechanical Engineer with 1-3 years of relevant work experience.
2. 3D CAD Modelling skills with working knowledge of any FEA Software.
3. Understanding of manufacturing processes (Plastics and Metals.

10. Job opening:

Xoriant is looking for UX Designers in Mumbai and Pune. Xoriant is a leading pro-
vider of IT services, including project engineering, business application develop-
ment, business consulting, information systems outsourcing, migration and sup-
port and IT-enabled services.

As a UX Designer, You will:

= Strongly advocate the user. That means you will be asking a lot of “who, why
and how” to the clients, stakeholders and team mates.

« Understand the user and create user profiles and scenarios.

* Understand and map the user journey, create flows to support the users in
their objectives.

* Create and test wireframes, prototypes and functional specs for the interfaces
you design.

* Prioritize alternative approaches in face of conflicting requirements.

« Conduct full-fledged and quick usability tests as needed.
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Collaborate with Ul designers to translate the wireframes into beautiful and
usable interfaces.

Support the development team in building a successful product.

Work as a part of a cross-functional team.

Help with planning the UX track in the projects.

Sometimes travel for short durations to meet users, and/Zor clients.
You are:

* Preferably a graduate or post-graduate in product design, communication de-
sign, interaction design or HCI from a reputed institution, though this is not
mandatory.

* Have a good understanding of the UX process end-to-end.

* Have strong written and verbal communication skills, and is a good communi-
cator willing to speak with client team on a regular basis and explain your ide-
as.

* Have a good enough understanding of technologies to understand their poten-
tial and limitations with respect to User Interfaces

=« Have a portfolio of work containing examples of more than just Ul design.

« Know wireframing and prototyping software like Visio, Axure, Balsamiq, etc.
Knowledge of HTML/CSS, Photoshop and lllustrator is a definite plus.

« Know the latest trends in Interaction design.
You have:

* Worked as a UI/UX designer/Information Architect or a similar role for at
least 4-5 years.

=« Been a part of a project where you interacted with the stakeholders and cli-
ents.

=« A portfolio showing projects where you contributed to more than just the Ul
design.

« Conducted at least one usability test and analyzed the results.

* Used at least 2 softwares for wireframing and diagramming.
Interested people please drop a PERSONAL MAIL at ashish.ganu@xoriant.com with
your resume and portfolio.
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Contact Design for All
b i sl o Institute of India

Write to us about change of
e-mail address:
address@designforall.in

Advertising:
To advertise in digital Newsletter
advertisement@designforall.in

Acceptance of advertisement does not mean our endorsement
of the products or services by the Design for All Institute of
India

News and Views:

Regarding new products or events or seminars/conferences/
workshops.

News@designforall.in
Feedback:

Readers are requested to express their views about our news-
letter to the Editor

Feedback@designforall.in

Dear Friends,

e need vour feedback on our publication and
vour support for popularizing the concept of our
social movement of Design For All/ Universal/
Barrier free/ Inclusive Design. It is our further
request kindly submit vour latest articles,
research findings , news and events with us for
publication in our newsletter.

With regards

Dr. Sunil Bhatia

Design For Al Institute of India
www.designforall.in

dr_subha@yahoo.com
Tel:21-11-27853470(R)
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Forthcoming Events and Programs:
Editor@designforall.in

The views expressed in the signed articles do not necessarily
reflect the official views of the Design for All Institute of In-
dia.

Chief-Editor:

Dr.Sunil Kumar Bhatia Faculty Member,

13, Lodhi Institutional Area, Lodhi Road, New Delhi-
110003(INDIA)

Editor:

- 4

Shri L.K. Das

Former Head Industrial Design Center, Indian Institute of
Technology (Delhi), India

Associate Editor:

Shri.AmitavBhowmick Industrial Designer Small Industries
Service Institute. Ministry of Small scale, Government of In-
dia, Delhi
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Editorial Board:
Mr. M.L.Dhawan
Mr. Pankaj Sharma
Mr. Pramod Chauhan
Special Correspondent:
Ms.Nemisha Sharma,
Mumbai, India

Nemisha98@gmail.com

Address for Correspondence:
13, Lodhi Institutional Area,
Lodhi Road, New Delhi-110 003India.

Material appearing in this Newsletter may be freely repro-
duced. A copy of the same and acknowledgement would be ap-
preciated.

This Newsletter is published monthly, by Design for All Insti-
tute of India,

3 Lodhi Institutional Area,

Lodhi Road, New Delhi-110 003 (INDIA)
Tel: +91-11-27853470

E-Mail: newsletter@designforall.in

Website: www.designforall.in
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